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THE Canning TRADE 


ZASTROW’S PATENT HYDRAULIC CRANE The packers are realizing more each year, that 
STEAM IMPELLED 4 they cannot afford to do without the Blakeslee 
“en Simplicity Can Righting Machine and the result 
a_— last season was that we were sold out and had to 
refuse orders. 
7a Why not place your order now? 
The Cuneo is entirely of iron and steel put together in the strongest 
possible Steam mood on tmpelling force, very One men Burden & Blakeslee, Migrs. 
stopping the goods at any desired point. Hand power can be attached, at a small . 
additional cost, thus adding another desirable feature. No helts to get injured Cazenovia, N, -.. 
by stzam. All that’s needed is a steam pipe and an exhaust pipe. 
GEO. W. ZASTROW, Mechanical Engineer A. K. Robins & Co., Agts. 
(464-1410 THAMES STREET BALTIMORE, MD. Baltimore District 


WHEELING CANS 
are made from Prime 
Tin Plates throughout 
and are strictly outside 
soldered. 


Johnson=-Morse Can Co. 


Oliver J. Johnson, President A. A. Morse, Vice-President 


Wheeling, W. Va. 


WHEELING CANS 


WHEELING CANS 
represent the very high- 
est type of fruit can in 
workmanship and ma- 
terial. 


SUCCESSORS TO 
Wheeling Can Co. 
Wheeling, W. Va. 


La Crosse Can Co. 
La Crosse, Wis. 
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THE Cannin g TRADE 


“Better Than Stone Ever Was” 
Bolgiano’s 


Best 
Canner 
Ever 


One of Wm. Numsen & Son’s Large Growers 
Writes As Follows 


J. Bolgiano & Son, Baltimore, Md. 

I have planted many Varieties of Tomatoes but have never found any other Tomato to do as well for me as your ‘‘Greater Baltimore,’’ we gath- 
ered over Two Tons more per acre than any other variety. The ‘‘Greater Baltimore’ is the best Tomato that can be planted fer Canning purposes on 
account of firmness and stands either drough or wet Seasons, they are first to ripen and continue bearing good size firm fruit until killed by frost. 
I know no other Tomato that equals the ‘‘Greater Baltimore. ’’ 

(Signed) WM. B. PLUMMER, Kent, Co., Md. 


J. BOLGIANO & SON 


Growers Of Pedigreed Tomato Seed. 
SELLING TRUSTWORTHY SEEDS. (Over ) BALTIMORE, MD., U. S. A. 


See our advertisement on the other side. 


| Tomato 


THE Canning TRADE 


Bolgiano’s Natural Saved _ 


WE DO NOT PERMIT 


t=" Northen Grown—Free From Blight 
Most Carefully Selected, Most Carefully Grown, Most Carefully Saved 


Just For Seed 


To Enter Our Establishment Nor Offer Fer Sale A Grain 
Of Canning House Saved Tomato Seed. 


If you buy 1 pound or 1000 pounds we can supply you ; it is impossible to get better To- 
Thousands of Critical Growers have 
found through years of experience, that they can always depend 


mato Seed than Bolgiano’s at any price. 


upon Bolgiano’s Trustworthy Tomato Seed. 


Wholesale Tomato Seed Prices To Canners 
Terms:- 2% 10 days 60 days net. 


Per Lb. 
Livingston's New Stone Tomato (Pure)... . 90c 
“Greater Baltimore” Tomato Bolgiano’s. . 1.50 
“My Maryland” Tomato 
“The Great B. B.” Bolgiano’s Best ..... 1.00 
I. X. L. Bolgiano’s Extremely Early ..... 2.50 
Bonny Best Tomato (Pure Stock)......... 2.00 
Livingston’s Paragon Tomato............ 90c 
Maul’s Success Tomato................ 90c 
Livingston’ s Favorite Tomato ............ 90c 
Burpee’s Matchless Tomato........... 90c 
Livingston’s Perfection Tomato........... 90c 


SEED BEANS 


First Class Selected Stocks - Finest Hand Picked Samples 


Wax Pod Bush Beans Green Pod Bush Beans 
Per Bu. Per Bu. 
Prolific Black Wax $3. 75 cn 5.00 
Curries Rust Proof......... 3.75 ca Valentine............ 3.75 
Keeneys Rustless Golden 4.00 Red Waieatine. 75 
Davis White Wax........... Hopkins Valentine......... 2.75 
Wardwell’s Kidney Wax.. "4.50 Extra Early Refugee....... 4.25 
Round Ped Kidney Wax....4.50 , Burpee’s Stringless........ 3.75 
3.50 Giant Stringhess Valentine 3.75 
Red Kidney Wax............ 4.50 Dwarf Horticultural....... 4.00 
Round Ped Crystal Wax....4.50 Long Fellow................ 
Jones Stringless Wax...... 4.50 3.50 
Spinach Seed | Parsley 
Bloo Sever Lesvedsé-36 | Champion Moss Curled 
Eariy Giant Thick Leaved 7. Double Curled Parsley... 
rk Green ....... 
7:00 | Plain or Single Parsley...... 45c¢ 


Per Lb. 
Brinton’s Best Tomato................. 90c 
Bolgiano’s “New Century” Tomato....... 1.50 
Bolgiano’s “New Queen" Tomato ....... 1.00 
“King of the Earlies” Tomato .......... 1.50 
“Sp ak’ s Earliana’ Tomato............. 1.50 
New Jersey Red Tomato .............. 90c 
Kelley Red Or Wade Tomato.......... 1.50 
- 1912 CROP 
Bush Lima Beans Beet Seed 
Burpee’s Bush Lima....... | Detroit Dark Red.......° 
Henderson’s Lima.. .5.00 CrimsonGiobe.............. .35¢ 
Dreers Bush Lima.......... 50 Crosby’s Egyptian........... 35c 
Dreer’s New Wonder....... 5.00 Dark 35c 
eod’s 5.00 Early Flat Egyptian......... 35c 
Sugar Com Cabbage Seed 
Country Gentlemen ........1.85 | 
Late Flat butch... 
Okra Seed 
Perkins Mammoth ........ ump. 


600 Bu. Alaska Seed Peas $4.50 Bu. 


F. O. B. Apena, Michigan., (grown by Rogers Bros.) 1912 Crop. 


J. BOLGIANO & SON 


Growers Of Pedigreed Tomato Seed. 
BALTIMORE, MD., U. S. A. 


ALMOST 100 YEARS 


SELLING TRUSTWORTHY SEEDS. 


(Over ) 


See our advertisement on the other side. 
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THE Canning TRADE 


Ayars Machine Company, 


New Jersey. 


We have just issued a New Catalog No. 14 


ILLUSTRATING OUR FULL LINE OF 


Canning Factory Machinery 


Washers | Corn Shakers 
Scalders Liquid Fillers 
Tomato Fillers Exhausters 


Capping Machines § Mending and Testing Tables 
Pea and Bean Fillers Cranes 

Corn Cooker-Fillers Process Kettles 

Corn Cutters 


Process Clocks 


and many other machines 


DID YOU GET ONE? 
IF NOT, WRITE NOW 


Ayars Machine new 


BROWN, BOGGS CO., Lrp., OnT., Sole Agents for Canada. 


Fi 


THE Canning TRADE 


Any Canner or Can Maker iocated on the Pacific 


Coast, no matter where, regardless of size, is in 
my territory. If | have never supplied your wants, 
then give me a trial. Those Canners now on my 
books know that | represent the biggest, best and 


safest manufacturers Catering to the Canning Industry. 


R 
E. J. JUDGE, S4N, RANSISSO 
REPRE SENTING 


Sprague Canning Machinery Co. Tacks Manufacturing Co., (Pastes) 
Torris Wold & Co., (Can Making Machinery) J. F. Haller Co., (Washers and Fillers) 


THE SCIENTIFIC BLANCHING METHOD FOR PEAS 


The Plummer Blancher 


If you want to make your Pea Packing 
Plant Sanitary, Up-to-Date and Equal to 
The Reynolds Pea Cleaner and Thistle Separator the Best, WE CAN HELP YOU! 


Saves Labor Cuts Hand Picking over 50% 
Send for Special Circular of Our Sanitary Metalic Picking Tables 
SPRAGUE CANNING MACHINERY CO. 


44 MARKET PLACE 222 N. WABASH AVENUE MAJESTIC BUILDING 
Baltimore, Md. Chicago, Ill. Milwaukee, Wis. 


“Tf it is used in a Canning Factory We Furnish It’? 


& 


~ THE Canning TRADE 5 


STICKNEY Edw. Renneburg & Sons Co. 
SYRUPING MACHINE MACHINE and BOILER WORKS 
$125.00 


Instantly adjustable while run- 
ning. Will handle one, two or 
three pound cans, and do per- 
fect work. 


CONDENSED MILK 
FILLER 


Standard machine of its class, 
in use by all the largest 
concerns. 


1917-1919 Aliceanna St. 
Baltimore, Md. 


SPECIAL FILLING MaA- 
CHINES for any purpose or 
capacity. EVAPORATED 
CREAM, ‘BAKED BEANS, 
FATS, OILS, MUSTARDS, 
etc., in round or square cans 
or glass jars. 


HENRY R. STICKNEY, 4. 


Special Agent SPRAGUE CANNING MACHINERY COMPANY, 
—FOR— 
NEW ENGLAND STATES. 


IMPROVED STEEL 
PROCESS KETTLE 


Equipped with all the latest 
improvements. Strongly and 
accurately made. Has been 
used for years with perfect 
satisfaction. 


MORRAL BROTHERS Morral, Ohio 


Manufacturers of and Dealers in 


COMPLETE LINE OF CORN CANNING MACHINERY 


Read what two of the leading canners of the United States have to say about 
the Morral Corn Cutter. The companies have replaced all other cutters with 
THE MORRAL CORN CUTTER Either single er double cut Morral Cutters and each company has 26 Morral Cutters in use. 


TESTIMONIALS 


Eureka, Ill., Feb. 22nd, 1912. 
Morral Bros., Morral, Ohio. ; 
GENTLEMEN :— 

We have used several of your Morral Double Cut Corn Cutters during 
the past two seasons and our experience with them has been so satisfactory 
that we are enclosing our order herewith for eighteen more in order to re- 
place all the cutters of other makes which we now have, and thus make our 
entire equipment at both plants of Morral Cutters. 

The principal advantage we find for your cutters is in the feed. It 
takes ears of various shapes and sizes without strain on the machine, and 
what is more important without clogging the machine and thus saves both 
time and corn., both of which are especially valuable in a canning plant. 
We also find that the cost of repairs for your machine is only one-third to 
one-fourth the amount averaged by other machines we have used. 


PATENTED Yours very truly, 
DICKINSON & CO. 
By Richard Dickinson. 


Messrs. Morral Bros., Morral, Ohio. Circleville, Ohio, October 3, 1912 
GENTLEMEN :— 

It gives us great pleasure to reply to yours of the 2nd We now have our plants equipped with twenty-six of your double 
cut Cutters and would not think of again using a single cutter. 

Corn cut with your double cut has pleased the jobbers and consumers to such an extent that they will not have the single 
cut. All our tests figure that we save the price of your double cutter each year over Cutters we previously used in the way of capacity, 
maintenance and durability. If any packer doubts this assertion send him here eee gs | packing season. 

Yours respectfully, . E. SEARS & CO., By H. M. CRITES. 


WRITE AT ONCE TO MORRAL BROS. FOR PRICES AND FURTHER PARTICULARS. 
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THE Canning TRADE 


This is the cleanest— and 


the cheapest “kitchen” for any canner 


Can you satisfy your 


customers who ask—‘‘Are you sanitary, 


is your pack sanitary” 


Who ever heard of such a question up to a couple of years ago, eh? Differ- 
ent now, eh? Why, some of our largest fancy retailers are placarding 
“Nothing but sanitary canned foods on our shelves’—another sign of these 
new “sanitary times”. Well, get on, Mr. Canner, do it now of your own 
free-will—clean up and keep clean, change about and maintain cleanliness, 
naintain it, we said. You will have to anyhow, the law will see that you 
do it soon, suppose you slip in ahead of the law. Here’s a hunch—put in this 
sanitary outfit, have as neat, clean and systematic a peeling and preparing 
room as anyone could find, then advertise the fact—“sanitary packs” will be 
the strong sellers the next years to come. Cost for the outfit? Nothing by 
the end of the first season—that’s what we want to talk to you about—a 
postcard will bring the whole story—do it now. 


HUNTLEY MFG. CO., Silver Creek, N. Y. 


» 


BALTIMORE, MONDAY, MARCH 3, 1913. 


PACKERS’ 
CANS 


AND 


SOLDER-HEMMED CAPS 


In the manufacture of our 
Packers’ Cans and Solder 
Hemmed Caps particular 
attention has been given to 
Workmanship and Quality. 
Let us prove this to you 
the coming season. 


SOUTHERN CAN CO. 


BALTIMORE, MD. 


WEEKLY REVIEW. 


Of the Canned Foods Situation. Market Reports. 
Conditions and Changes. Outlook. 


The change in the canned food market is noticeable, 
but has been creeping over it so quietly as to attract little 
attention. But it is a change, and a change for the bet- 
ter, for which the industry will be duly thankful. Since 
the close of the Convention, and the acquaintance of the 
entire industry with its happenings and acts, there has 
come over all interested parties a feeling that now busi- 
ness can be turned to with vigor and confidence; that the 
questions upon which some seemed to await an answer 
have been brought up and passed, and there is no reason 
why all hands should not resume active operations. 

The annual Convention does give pause to both buy- 
ers and sellers, until both sidés can see what actions may 
be taken, if any, and what bearings these actions will 
have upon the market; and it is for this reason that all 
welcomed the quick, accurate, complete report which 
was given them in these pages last week, without delay 
and when most wanted. And now that they have learned 


-all that there is to learn of the Convention, business has 


once more resumed its sway, and jobbers are coming into 


the market for several carloads at a time, instead of a few’ 


cases to cover immediate requirements. 

Tomatoes.—As might be supposed, Tomatoes are the 
great indicators of the trend of the market. Orders this 
week have come from all sections of the country, as this 
immediate section seems to possess about all the toma- 
toes held in first hands. And these orders have called 
for from one to five carloads, showing a return to normal 
conditions in buying. There is yet some room for an in- 
creased amount of business, but this will most certainly 
follow. One prominent feature of the market has been 
that buyers realize that if they want strict standards they 
must pay the price. The low-priced offerings have proven 
poor purchases to é4he buyer who wanted quality, and 
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8 THE Canning TRADE 


there have been some rejections on this account. The 
consequence is that anything at or below 8oc. is taken as 
seconds, and even at 82™%c. the goods are carefully inves- 
tigated. Full standard Tomatoes today are worth 85c., 
and holders are growing firmer in their ideas. With a 
very slight increase in the buying, and which seems 
more than probable now that spring is opening and the 
Lake and rail navigation will soon be accessible, there 
will almost certainly be an advance to higher prices. The 
amount of stocks on hand is not such as to supply the 
market until the new goods can be put up, that is for 
standard and better grades, and the holders know this 
and are firm in their prices and demands. Though the 


pack was heavy the consumption has been enormous, and 
yet will be even greater in the months to come. 


Future Tomatoes.—There is considerably more at- 
tention being paid to futures, and quite a good amount of 
business has been booked duiing the past week. The one 
thing which puzzles all the students of the market is 
how some of the packers can afford to accept orders at 
8oc. for futures. It is going to be difficult to pack good 
standard Tomatoes during 1913 at this price, if not im- 
possible; and there is no wisdom in loading up with or- 
ders sold at cost. There will certainly be no price reduc- 
tion on the part of growers this season, but on the con- 
trary in most sections they are demanding $1 per ton ad- 
vance this year, and failing to get this are refusing to con- 
tract. At 82%4c. future Tomatoes are cheap enough. At 
least a part of the necessary factory improvements and 
additions must be figured in this year’s goods, and the sell- 
er of futures will do well to look carefully at this matter 
before signing. Moreover, the buyers will certainly be 
exacting and careful next fall on all deliveries. 


Corn.—Some sections report quite a good demand for 
the better qualities of corn, with the amount of such sup- 
ply in sight as very limited. Other sections report a 
good demand for the cheaper priced corn, and say the 
amount passing out totals a large volume of business. The 
difficulty seems to be in deciding what constitutes the 
better quality in corn, for it is a fact that much of this 
corn sold at cheap prices, is very good quality corn, and 
under normal market conditions would pass readily on an 
exacting buyer’s contract. It is judged poor more be- 
cause of the price than because of lack of quality. Really 
poor quality of corn may be said to be standing still; the 
retailers have much of this on their shelves and there is 


no way to move it. No consumer never buys a second can 


of this stuff, and it will take almost a miracle to move it 


from the channels of consumption. 
Good corn has been changing hands at 45c., both East 


and West, and some large transactions have been put 
through on this basis. 


Peas.—Not a great deal of demand is noticeable in 
this article, although this is'the season of the year when 
demand should be heavy for peas. The summer hotels 
and seaside resorts are beginning to show life and will 
soon be stocking for the coming season. This always 
means an increased demand for peas. In Wisconsin they 
are cleaning up the ragged ends and getting ready for 
the new season. To do this some very attractive prices 
have been named on cleanup lots. New York, Michigan 
and Indiana are all quite well cleaned up of spot goods, 


and the East has had none since the close of packing sea- 
son. 


In futures a great deal of business has been done, so 
much so that the Wisconsin and Indiana packers feel that 
they can be independent, and many of them have with- 
drawn from the market. | 

Fruits.—The market showed very little life this week. 
Some little activity was shown in apples, pineapples and 
pears, but all in a small way. Stocks here are light, par- 
ticularly in No. 10 apples and in pineapples of all kinds, 
some grades of which are entirely gone. California re- 
ports a good demand for all kinds of fruits and the market 
active. 

In other lines demand has been light, and such orders 
as came to hand have been for assorted stocks to fill im- 
mediate requirements. Sweet Potatoes, Kraut and such 
articles had only a scattering call. Cove Oysters were 
quiet this week, but owing to the reported high prices of 
raw stock the selling prices of the canned article remain 
high and firm. 

The Market.—As for actual changes in prices they are 
hard to find. Most of the leading markets of the country 
show no changes whatever, and the only noticeable 
changes in this market are found in No. 10 Tomatoes, 
which have gone off slightly and are now quoted at $3.00 
instead of $3.10, as formerly. No 3 Sauerkraut is now 
quoted at 55@6oc., as against 57%c. and 6214. formerly. 

All prices will be found on their regular pages, and 


the conditions of the various markets are reported under 
their proper headings. 


Because It Is 
The System 
That Saves 


“THE RIGHT system” For Tomatoes 


It is the 
Quickest, Neatest 
and Cleanest 


500 tons Tomatoes purchased 
2500 cases saved 


1000 tons Tomatoes purchased 
5000 cases saved 


Process Potented by THE RIGHT SYSTEM, Ince Manufacturers 
ABERDEEN, MARYLAND 


1500 tons Tomatoes purchased 
7500 cases saved 


<2 


The New York Market 


A little more activity shown in the market—Some rejections on cheap tomatoes—Good 


stock getting scarce—Heavy sales of cheap corn—Peas neglected—Picked up in the 


market. 


Reported by Telegraph 


February 28, 1913. 

The Market.—In all lines business is moving only 
on small lots. There is an absence of speculation that is 
a little puzzling to packers, and the impression is that 
a good deal of stock is carried over in the hands of job- 
bers. One feature prominent in salmon is the easy trend 
of values on medium red talls. A considerable pressure 
to sell is reported in some cases, with stock offered at 
g7¥2c. f. 0. b. warehouse. Good stock is held up to 
$1.17 here. There was a fairly strong tone in State No. 
2 Fancy Corn, and in some instances packers are refus- 
ing bids under 85c. laid down. Maine fancy is hard to 
find at less than $1, but there seems to be no special in- 
terest in buying circles. Most interest in tomatoes is on 
stock for buyers’ labels, and a great deal of extra stand- 
ard stock has been moved in a small way for New York 
account. There is said to be a good deal of stock wanted 
in the middle West among jobbers, but as a rule local 
dealers are taking goods about as they are-needed at 
the moment. In one quarter the opinion seems to be 


that the carryover is fully equal to the consumptive 
wants up to the pack. 


Tomatoes.—Strictly standard and Maryland Toma- 
toes are said to be getting hard to find at 80c. f.c. b. A 
number of carload sales made to this market on that 
basis have been rejected because of the mixture of en- 
ameled cans with straight goods in the stock delivered. 
This is taken as indicating an increasing scarcity of really 
standard stock in packer’s hands. The demand from the 
local trade for spot goods continues light, and there 
seems to be little if any interest manifested in futures, 


which, however, are not freely offered, on the basis of 
8oc. f. o. b. Baltimore for No. 3 standards. 


Corn.—Spot standard quality is dull and weak. Oc- 
casional sales of Maryland Maine style are reported at 
5oc., and of State and Western at 55c. delivered New 


York, but as a rule jobbers are observing a waiting atti- 


tude. Future corn is not being urged by Maine or State 
packers. The former are said to have taken all the 
orders for 1913 they care to book in advance of the pack. 
A good deal of cheap corn is offered. Sales covering 
3,000 cases of Maine style pack were reported to have 


sold for 47%c. f. o. b.,factory. A great deal of stock is 
still carried in the hands of grocers. am 


Peas.—Good peas are wanted. Many lots of poor 
stock are offered, and the tone is easy, with stock in 
favor of buyers. There is a continued good interest in 


futures, based on $1.75 laid down on No. 1 Alaskas. 
Southern early June peas are freely offered in the range 
quoted. 

String Beans.—No. 2 Refugees are firm, based on 
Cuts are freely offered at goc. 


$1.45 here. 


Asparagus.—So. far as can be learned no interest 
locally has been shown in 1913 pack California aspara- 
gus. The basis has been fixed by a few packers on 
about the same terms as last season. Spot asparagus 
has moved slowly along the line, and there seems to be 


little disposition on the part of sellers here to anticipate 
future wants. 


Canned Fruits.—Stocks of fruits on the Coast in 
first hands are reported to be in small compass, and the 
market for forward shipments is firm. On the spot not 


much business is being done in any line at present, but a 
steady feeling prevails. 


Apples.—State No. 10 Apples seem to be stronger 
on fancy grades, with business reported up to $2 40 laid 
down. There are sellers, however, at a concession from 


this figure in some cases. Southern No. 10s seem to 
be a little easier and neglected. 


Peaches.—No. 10 Pie Peaches from the South are 
getting a good interest, based on $2.75 laid down. No. 
3s, however, are neglected and weak. The lower priced 
sorts in Californias met a fair sale also, and it was easier 
to get in on lemon cling peaches at $1.30 for seconds. 

Pears.—All grades are scarce and the tone is steady. 

Pineapple——Hawaiian pack is a little firmer, but 
there was no buying noted. They closed at $1.17% per 
dozen on No. 2:extra sliced. Southern stock does not 
seem to be wanted. Prices were unchanged. 

Strawberries.—Are getting a moderate interest. 

Apricots.—Seconds in Apricots on spot appear to be 
wanted. 

Cherries.—There is a firmer tone only on top grades. 


A good deal of stock seems to be offered in standards 
and seconds: 


Gooseberries.—Are dull and little interest shown. 

Salmon.—A firmer feeling has developed for spot 
pink salmon. While the demand for this grade has no 
time recently showed marked activity, the steady buying 
for the covering of current wants of consumption, with 
an occasional sale of a round lot to some optimistic 
buyer, is said to have very materially reduced the avail- 
able spot supply in this grade. Moreover, the holders 
of spot goods seem to have been strengthened by re- 
ports from the Coast, which have for some time reflected 
a strong feeling on the part of holders of whai is left 
there. Just what the Coast stocks in pink salmon are 
cannot be learned, but the general report indicates that 
it is of such proportions that can be easily handied, and 
that in view of the demand the holders of it are :lisposed 
to insist upon full f. 0. b. prices, if not an advance. On 
the spot about everything obtainable at 75c. has been 
absorbed. Chums, because of the upward movement in 
prices on pinks are reported to be receiving more atten- 
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tion, and the market for them is somewhat firmer. Red 
Alaska seems to be wanted only in a small way at the 
current quotations. Chinooks and sockeyes are quiet, 
but firm, though a rather large business in 1913 pack is 
said to have been already booked subject to buyer’s ap- 
proval of packers’ opening prices. 

Sardines.—Domestics are fairly active on small or- 
ders for immediate shipment in anticipation of the ad- 
vance which becomes effective on March 1. Imported 
sardines of all kinds remain firm, in sympathy with ad- 
vices from primary sources of supply, but the .Jemand 
is limited and on the hand-to-mouth order. 

Lobster.—Remains scarce and firm, though the move- 
ment is rather light, being regulated by present simall re- 
quirements of consumption. 

Crabmeat.—The market is firm, but scarce. Move- 


ment is slow and dealers buy only enough for present 
needs. 


Oysters.—Are quiet but firm. 
Shrimp.—The tone is dull, with nominal prices. 


PICKED UP IN THE MARKET. 


The situation in California lima beans is interesting, 
the more so because of the recent organization of the 
Growers’ Association on lines that will not conflict with 
the Sherman law, and the uncertainty as to the influence 
the carryover will have on the coming campaign 

No. 1 tall medium red salmon is offered at 97Yc. in 
one or two instances. The market is quoted at $1.17% 
laid down. 

A block of 5,000 cases of Southern Maine style corn 


was offered for shipment from the South at 47%c f. 0. b. 
factory. 


Packers of sardines in Norway are reported unable to 
fill contracts. 


French cables say that the output of sardines is seri- 
ously curtailed by labor strikes. 


A considerable lot of No. 2% Royal Anne Cherries 
was cleared up at $1.80 laid down here. 

J. A. Stockton, Savannah, Ga., has been a visitor in 
the West Side grocery trade this week. 

Considerable pressure to sell No. 2 standard string 
beans at 5oc. f. o. b. factory. 

A telegram from Seattle, Wash., reported an advance 
to 7oc. f. o. b. there on best brands of pink salmon. The 
advice stated that no desirable brands were obtainable at 
less than 67%c. f. 0. b., and but few lots at that figure. 

A lot of No. 2 selects grated pineapple, Southern 
pack, is reported available at $1.40 f. 0. b. factory. A 
fair demand is reported for Hawaiian stock, and consid- 
erable business has been done at $2.35 for No. 2% extras. 
Stocks here are in moderate compass. 

H. C. Schwab, a well-known Baltimore broker, has 
been a visitor to the canned foods trade this week. 

C. Grecht, of the William Grecht Company, Balti- 


more canners, has visited New York’s canned foods trade 
this week. 


Nelson A. Gray, secretary of the New York Whole- 
sale Grocers’ Association, is traveling through New York 
State in the interest of the organization. 


THE Canning TRADE 


In a letter from the South a packer of corn says: 
“Packers should realize that it is the duty of evervone to 
curtail his 1913 pack, and thus give the market an oppor- 
tunity to revive.” 

Business has been done in future Maine corn at 8714 
@ goc. f. o. b. Portland. Many packers are indisposed 
to sell freely at the quotations. 

An advice from the South says that conservative 
packers of tomatoes are not disposed to book business 
until raw stock conditions on 1913 crops are more set- 
tled. 

A Coast wire quoted No. 2% extra standard Apricots 
at $1.40 f. o. b. there. Supplies are reported in fair com- 
pass. For No. 2% extra standard lemon cling peaches one 
factor offers at $1.40 f. o. b. On extras $1.70 is quoted 
inside. 

Jacob Segal, of the wholesale grocery house of Segal 
Bros., Boston, has been in town this week, making his 
headquarters with H. Ettinger. 

Alfred H. Beckmann, secretary of the National 
Wholesale Grocers’ Association, is in Washington on or- 
ganization business. 

}usiness covering 1,400 cases of spot red Alaska 
salmon was done one day at $1.45 for jobbing account. 
Little stock can be obtained anywhere under that figure. 

H. P. Cannon, of H. P. Cannon & Son, Inc., Bridge- 
ville, Del., spent a day or two in the canned foods trade 
this week. 

State Senator J. H. Blackwell, of J. H. Blackwell & 
Son, Trenton, N. J., was a visitor in the grocery and 
canned foods trade this week. 

J. K. Armsby, president of the J. K. Armsby Co., and 
Harry Putzel, who left for Europe last Saturday, have 
been held up in Madeira while a burst cylinder on the 
Laonia was replaced. 

An advice from Honolulu says that the Hawaiian 
Canneries Company, Ltd., has leased 390 acres of land at 
Kakaa, in the Island of Mauai, upon which pineapples for 
canning purposes are to be grown. ‘The movement which 
has resulted in this development was begun about a year 
ago by J. Oswald Luttrell. The lease from the home- 
steaders is for ten years: It was necessary to make a 
long lease, otherwise it would have been impossible to 
secure outside capital to invest in a cannery. 

The Natashquan Fisheries, Ltd., has made applica- 
tion for a charter in Canada to permit the establishment 
of fisheries on the Natashquan River in Quebec. The 
capital stock is $50,000, and C. H. Cahan is one of the in- 
<orporators. The new company intends to can and salt 


salmon. 
“HUDSON.” 


BUSINESS-GETTING PUBLICITY 


for canners and packers is the kind that brings them 
orders, creates a name and a reputation for their 
brands and goods, and keeps the retail grocer ‘‘boost- 
ing’’ all canned foods to his customers and friends. 
The best way to reach and educate the retail grocers 
is through 


The RETAILERS’ JOURNAL 


The Magazine of the Grocery Trade 
Published Monthly at 
36 La Salle Street CHICAGO, ILL. 


‘ 
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[ams The Can Stands Sti. 


|) The Can Stands Still. 
| Bliss No. 31k Automatic 


Double Seamer for Sanitary Cans. 


A machine of rigid construction which seams 35 to 45 ends a 
minute, the can standing still during double seaming. It is special- 
ly adapted for Nos. 1, 2 and 3 fruit and vegetable cans, and halves 
flats and talls in salmon canning. Two seaming rolls are used for 
each operation, doing the work twice as fast as if done with one roll. 
Vertical spindle has ample adjustment and is fitted with ball bear- 


raises the entire lower structure preserving its alignment. Continu- 

ous chain feed uniformly delivers the cans to the device for round- 

ing and holding cans during double seaming—‘‘no spills’’—covers 
are fed automatically. Positive top knockout is provided. 


Patented 
Bliss No. 31K Automatic Sanitary Can Double Seamer Builders of the Complete Line 


BE. W. BLISS CO., 25 ADAMS STREET, BROOKLYN, N. Y. 
Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, Ill. 


ings. Adjustment for different hight cans is by hand wheel which | 
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SEEDS 


WE CALL ESPECIAL ATTENTION TO OUR 


NORTHERN GROWN TOMATO SEEDS 


FOR PRESENT OR FUTURE DELIVERY— 


New Stone Chalk’s Early Jewel 


Success Freedom 
Red Rock 


and all other Standard Varieties. 


. WE ARE UNQUESTIONED HEADQUARTERS FOR 


EBEVERYTHING IN SEEDS 
IF IT’S OF PROVEN MERPr, WE HAVE IT. 


JEROME B. RICE SEED CO. 
Cambridge Valley Seed Gardens CAMBRIDGE, N. Y. 


| 
+ 
“| : 
2 
| | 


The Chicago Market 


Finer qualities of tomatoes in demand—Seconds not wanted—Corn very dull and quiet— 


Future peas showing a little life—A hint to packers of Tomato Puree. 


Reported by Telegraph 


February 28, 1913. 
The Weather.—The weather has changed and has 
been mildly cold during the past week, with some rain 
and snow, but warm enough to permit shipping of canned 
foods. Therefore, there has been some distribution and 
more activity in canned foods than for sometime past. 


Canned Tomatoes.—There is no demand for the finer 
qualities because the East and West have both sold out 
of that grade, and there are no offerings. 

Wholesale grocers are not disposed to buy canned 
tomatoes, being well supplied, unless they can obtain 
them at prices which are far below the market. Some are 
offering 80c. per dozen for No. 3 standard quality f. o. b. 
Chicago, and I understand that some sales have been 
made on that basis ef goods stored in local warehouses, 
though they were hardly to be considered of good stand- 
ard quality. 

Futures do not seem to be exciting much interest 
among the buyers. 


Canned Corn.—The market is very dull and quiet, 
buyers are disposed to make very low offers, and I un- 
derstand that some offers have been put through for fair 
standard quality at 45 and 47%c. per dozen Chicago, 
though only small lots were obtained on that basis. Con- 
tracts for futures are dragging, as buyers seem to think 
that it is more profitable to buy and carry unlabeled corn 
over into 1913 than to contract at packers’ future prices. 

Canned Peas.—There is no change in the situation 
of the market, which is one of quiet demand for spot 
goods and fairly active demand for futures at special 
prices, and I understand that some are being offered. 

Canned Salmon.—The Spring demand is not yet here 
and is likely to be welcomed when it arrives. Distribu- 
tion is quiet all down the line, and holders, though not 
anxious, are ready sellers. 

Canned Tomato Puree.—lIn this article, quite a busi- 
ness has been established in a few years past, and quite 
a number of packers have been aspiring to get into the 
business. 

Many of them have been unfortunate because they 
attempted to use pulp from peeling and cores, and the 
bacteria and mould spore test was so illegal that much 
of the stuff was condemned and destroyed. 

It is no use whatever for a packer to attempt to use 
his peelings and trimmings in the manufacture of pulp 
for tomato puree or for catsup, as the first thing a jobber 
does now when the goods arrive is to‘send a can to a 
chemist and bacteriologist and have it analyzed. 

They will take no chances, no risk whatever in turn- 
ing out illegal goods, and it is, of course, impossible to 
pack goods that will pass the legal test, except by using 
whole ripe tomatoes, and even then many fail to pack up 


to the standard pertaining to mould spores and bacteria 
which has been set by the fcod departments of the vari- 
ous States.and at Washington by the Agricultural De- 
partment. 


A Model Letter.— Speaking of “Canned Foods 
Week,” which is now under promotion in lively style at 
the Chicago offices, a letter which is regarded by the 
Committee as a model letter, and which was written by 
Theopold Reid Co., Wholesale Grocers, of Fairbault, 
Minn., to their salesmen, published elsewhere in this issue, 
seems to say just the right thing in the right way. 


WRANGLER. 


THIS IS THE WAY TO DO IT. ‘ 


THE SAC CITY CANNING COMPANY. 
Factories at Storm Lake, Ia., and Sac City, Ia. 
Office, Sac City. 
Storm Lake, la., February 19, 1913. 
The National Canned Foods Week Committee, Chicago, IIl.: 

Gentlemen:—As we are interested in the National Canned 
Foods Week project we have made it our business to call on 
all our local merchants, and find them, with few exceptions, 
very much interested. Also, we are assured of the hearty sup- 
port of our local papers. 

We find by making the rounds that our merchants will 
need altogether about four thousand each of leaflets No. 2-A 
and No. X., and about ten copies of leaflet No. 1-A, with the 
same amount of the News Bouquets and window: displays. 

If you will forward this material to us at Storm Lake, Ia., 
we will see that it is properly distributed to each merchant 
who retails canned foods. 


General 


Yours very truly, 


SAC CITY CANNING CO., 
Per (Signed) B. Marchant. 


And Here is Another: 
THE SAILORS’ PACKING COMPANY. 
Peas, Sweet Corn and Tomatoes. 
Kokomo, Ind., February 20th, 1913. 


The National Canned Foods Week Committee, Chicago, IIl.: 

Gentlemen:—We can get our local daily papers to carry 
some of the copy you have prepared concerning Canned Foods 
Week and will ask you to send some of this copy to us for 
that purpose. 

Can also get our retail grocers to work with us in pro- 
moting Canned Foods Week, and any matter that you have 
that will aid them in this work, such as window and counter 
displays and special advertising. We shall be very glad to 
turn over to them if you will supply us. 

There are about 50 retail grocers in this city; probably 
one-half of that number would be interested in window dis- 
plays; the remainder are small outlying stores that do not have 
much window space, but we think we can interest most all of 
them enougk to make a special effort for Canned Foods Week. 

We want to he!p in every way that we can, and will work 
with our local jobbers and retailers to make Canned Foods 
Week a grand success, 


= 
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The Invincible Green Corn Husker 


met all competition, all conditions and all requirements in 1912 
AND 


Every 1912 Invincible Husker Was Accepted And Settled For. 


This is a unique record in the Corn Husking trade. No other machine has had every 
machine accepted and settled for. 


There is going to be a great demand for the INVINCIBLE for 1913. Already it is 
evident, and we have now booked a number of orders. Last season we were forced to dis- 
appoint some of the canners because of the late date at which they applied, and our crowded 
condition. We urge you this season to decide the matter early and if you want the 
INVINCIBLE get the order in in time. Let us build them for you this winter. Ship- 
ment need not be made until you say so. 


Remember, WE GUARANTEE THE MACHINE TO SUIT YOU. There is no 
risk on your part; we assume all there is. 
Write us now. 


Invincible Grain Cleaner Co. 
Silver Creek, N. Y. 


Listen! 


The remarkable reception accorded the new Knapp Labeling 
Machines by our old customers as well as new ones is certain- 
ly gratifying, particularly as we have recently made no 
special advertising effort. | 

Our sales were never so large, the machines never so good. 

Although, we are increasing our facilities for handling this 
increase of business, it is best to order early to insure prompt 


shipment. Each machine fully guaranteed. Let us tell you 
more about the KNAPP WAY. 


The FRED H. KNAPP COMPANY 
WESTMINSTER, MD. 


i4 


Awaiting your command, we are, 
Very truly yours, 
THE SAILORS’ PACKING COMPANY, 
(Signed) H. P. Sailors, Secretary. 


A MODEL LETTER. 
CANNED FOODS WEEK. 
To Salesmen: 

We shall begin within a few days to send out to our cus- 
tomers with their invoices, leaflets explaining the so-called 
Canned Foods Week. This is to be a nation-wide attempt to 
boost the sale of canned foods. The idea is that during the 
week from March 31st to April 6th, every retailer in the coun- 
try shall make a display of canned foods in his windows, shall 
push the sale of canned foods and otherwise do everything in 
his power to stimulate interest in that item. You will read- 
ily appreciate the fact that anything which stimulates business 
in canned foods is helpful to us, and we want your co-opera- 
tion in interesting your customers. Talk to them about this, 
tell them what it will mean in the way of increased sales and 
increased profits for them, and ask them to prepare to make 
their window displays and to push the sale of canned foods 
during that particular week. You can scarcely realize what 
combined effort of this kind will mean. We believe that such 
displays on the part of the retailers and such efforts for sales 
all at the same time and over the entire country will mean a 
boost for canned foods that will be lasting in its effect. Be- 
gin to talk ‘“‘Canned Foods Week’’ now, and do your utmost 
to interest your customers. If any of them want literature to 
distribute to their customers, we will be glad to see that they 
are supplied. 

THEOPOLD-REED CO., 
Wholesale Grocers, 
Fairbault, Minn. 


“If it is used in a Canning Factory we 
furnish it.” 


COMPLETE 
CANNING 
FACTORIES 
INSTALLED 


THE SPRAGUE CANNING MACHINERY CO. 


MANUFACTURERS 


QUICK 
EFFICIENT 
SATISFACTORY 
SERVICE 


Our New Catalogue 
For The 
Asking 


Eastern Branch 
44-46 MARKET PLACE 
Baltimore, Md. 
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INVESTIGATION OF FOREIGN MARKETS FOR 
AMERICAN CANNED FOODS. 


Mr. J. Alexis Shriver, of Bel Air, Md., has recently been 
appointed by the Department of Commerce and Labor com- 
mercial agents of the United States to investigate abroad the 
market for American canned food products, and will sail on 
his mission within the next few weeks. Mr. Shriver’s ap- 
pointment was recommended by the National Canners’ Asso- 
ciation, and in the opinion of all who know him he is admi- 
rably qualified for this work. Mr. Shriver was educated at 
Cornell University and is now about forty years of age. He 
has had considerable business experience, and is unusually 
active and aggressive. In other fields of+work his energy and 
tact have produced most gratifying results, and he is ex- 
pected to repeat his successes in the work he is now under- 
taking. 

Mr. Shriver in his travels will visit Great Britain, Con- 
tinental Europe, Asia and its possessions. 

Suggestions from canners and other interested parties 
— will increase Mr. Shriver’s effectiveness will be appre- 
ciated. 


Please address him care of the Inter-State and Foreign 
Commerce Bureau, Department of Commerce and Labor, Wash- 
ington, D. C 


MR. THOMAS L. NORTH WITH T. J. MEEHAN & CO. 


The trade will be pleased to learn that Mr. Thomas L. 
North, for years manager of the sales department of Platt & 
Co., Baltimore, has accepted a position with Thomas J. Mee- 
han & Co., the well-known brokers of Baltimore, filling the 
position made vacant by the recent death of Mr. Bernard J. 
Meehan. His thorough knowledge of every branch of the 
canning business and his extensive acquaintance with the buy- 
ers and brokers of the country should prove to be valuable 
in his present position. 


WE MAKE 


PUMPS 


A complete line for all service; steam driven, 
belt driven or direct geared to electric motor. 
We're strong on large capacity pumps, double 
stroke type, for deep wells. These have very 
high efficiency, are easy running, saving of power 
and dependable. Made in small sizes for lighter 


Catalog No. 6, 
our Pump Book, 
Free on request. 


| 
|| KEYSTONE-DOWNIE 
DRILLER COMPANY 
BEAVER FALLS, PA. 
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FOREIGN TRADE IN CANNED FOODS. 


The special Government report on the possibilities in various 
Countries—Customs to be complied with—Requirements 
under food laws—The goods chiefly in demand. 


BELGIUM. 
Continued from Issue of February 17th. 


Fruits, vegtables, and meats were exceptionally high 
priced in 1911, and the result is that the price of canned foods 
has also advanced, although not in the same proportion. The 
outlook for increased sales of American goods is good for 
1912. The transportation facilities directly from the United 
States to the wholesale dealers in Paris are as good as can 
reasonably be expected, with fast and frequent boat service 
between the two countries. 

There are no provisions in the French customs for draw- 
backs on containers when they are re-exported. Neither is 
there, as far as can be learned, any duty refunded for ma- 
terials used in containers. 


Nantes. 
[From Consul Louis Goldschmidt. ] 

The canning of food products is one of the most impor- 
tant industries of the Nantes consular district, there being 
more than 50 manufacturers, with about 130 factories, en- 
gaged in that line of business. The products canned are fish 
of various kinds (particularly sardines), various vegetables, 
and meat. 

The canning of fish is the most important industry of 
Brittany, along the coast, about 120 factories are engaged 
in this industry from May to October of each year. Most of 
the canning factories are situated close to the seashore, 
where the sardines and other fish can be packed as soon as 
possible after being caught. The total annual output for an 
average good year is about 500,000 cases of 100 cans each. 
Tunny fish, mackerel, etc., are also canned in the factories that 
put up sardines. Fish preserves are packed in tins of various 
sizes and weights, the more common weighing one-eighth to 
one-half kilo, sometimes 1 kilo, and rarely 3 kilos. 

Preserved meats are put up several concerns at Nantes, 
two of which are exclusively engaged in that line of business. 
In 1910, 7,000 cattle were bought from farmers in the vicinity 


to make preserves for the army, which is the principal con- 
sumer. 


About 150,000 cans of vegetables, such as green peas, 
string beans and asparagus are produced annually. Green 
peas are preserved in May and June; asparagus in June; 
French beans from July to October. Green peas, one of the 
principal arti¢les named, are exported to all parts of the 
world from Nantes. The peculiarity of green peas and of 
string beans as packed here is that they are picked while very 
young. A cool, moist spring is required to give the best re- 
sults. When the weather becomes hot early the vegetables 
grow too quickly and are considered inferior. 


Price of Materials—Wages. 

During 1911 the price of sardines varied from $10.61 
to $14.47 per 100 cans 6f about 8.25 ounces each. In ordi- 
nary years the price is about $5.79 to $7.72. The price of 
green peas also varies according to the quality and brand and 
the size of the crop. MHalf-kilo cans were sold in 1911 at 
$12.54 to $16.40 per case of 100, extra fine quality. Medium- 
quality peas sold for $8.68 to $12.54 per 100 cans. In good 
years these prices are about $2 per case less. 

Tin cans are manufactured in France by five concerns, 
four of which are located in the Nantes consular district. In 
1910, 6,000 tons of tin plate were used at Nantes in the manu- 
facture of cans. The plate came from Hennebont, Montataire, 
Basse Indre, and Commentry. High prices prevented the use 
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of Welsh tin plate. One hundred and fifty tons of English tin 
plate were used, together with 300 tons of French and Span- 
ish lead. The two can factories employ about 1,500 work- 
men. The cans are generally soldered by modern machinery, 
although some concerns still solder them by hand. 

Women employed in making cans are paid 4 cents per 
hour, and those engaged in preparing fish and other preserves 
receive 3 to 4 cents. Men employed as cooks are paid about 
$40 per month, and those who prepare fish, etc., $24 to $25 
per month. Men employed on the soldering machines receive 
8 to 10 cents per hour. 


The Market—Sales Methods. 


The Nantes district cannot be considered as an excellent 
field for the sale of American canned foods. as fresh fruits, 
vegetables, fish, etc., are obtainable nearly the year around, 
although at higher prices than in America. The people are 
not as great consumers of canned foods as in some other dis- 
tricts of France. However, it is likely that certain products 
already marketed could be sold in greater quantities if their 
value was practically demonstrated and if advertising in pa- 
pers was resorted to. Traveling salesmen should visit the 
local dealers and inform them that their products are obtain- 
able from certain agents located either in Paris or other large 
centers. 

A commission merchant here states that he could sell 
large quantities of canned apricot pulp, such as is put up in 
California. This product should be put up in cans of from 
1 to 10 kilos, and large quantities would be used by confec- 
tioners and bakers. Certain kinds of meats, pickles, ketch- 
ups and other condiments would find increased sale if prop- 


erly pushed. 
Nice. 


[From Consul William Dulaney Hunter.] 


There are three canning factories in this consular dis- 
trict, and the combined output is 300,000 cans per year. The 
canning is done from May until the middle of September, be- 
ginning with the canning of strawberries and continuing in 
the following order: Cherries, green-gages, raspberries, cur- 
rants, small pears, apricots, peaches, and then large pears. 
The only two vegetabies preserved here are small artichokes 
and tomatoes, both of which are canned in August. 

During 1911 fruit was very scarce in this region, and 
the prices, which were as follows, were higher than usual: 
Strawberries, 19 cents; cherries, 10 cents; raspberries, 15 
cents; greengages, 12 cents; currants, 12 cents; apricots, 27 
cents; peaches, 27 cents; small pears, 12 cents; large pears, 
12cents, ali per kilo. Tomatoes, first quality, sold at $1.93 
to $2.90 per 100 kilos; small artichokes, 6 to 10 cents per 
dozen; sugar, wholesale, $18.24 per 100 kilos. 

The following wholesale prices of canned fruits are 
copied from a printed price list and are those offered for small 
lots——-a minimum of five boxes, with 60 days’ credit, 2 per 
cent. discount and free delivery to any railway station in 
France; the prices are per kilo can: Peaches, 39 cents; large 
pears, 48 cents; apricots, 39 cents; greengages, 39 cents; cher- 
ries, 39 cents; pears, 39 cents; plums, 39 cents; tomato sauce, 
17 cents. The retail prices are generally 25 to 30 per cent. 
above the wholesale prices quoted. 


Rheims. 


[From Consul William Bardel.] 

Two kinds of food products are preserved in commercial 
quantities in the Rheims consular district—fruit jam and 
goose-liver patties. The total annual production of fruit jam 
is said to be $200,000, and the output of goose-liver patties 
aggregates about $50,000. The season for canning fruit 
commences in June and lasts until the middle of September; 
that for making goose-liver patties lasts from October to 
March. 

(Continued Next Week.) 
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THE CANNERS TWELVE COMMANDMENTS 


Mr. Canner!! 

Big Convention at Louisville, wasn’t it? Everybody talked “CANNED FOODS WEEK” and wore a ‘‘CANNED 
FOODS WEEK” Badge. That was good and showed the proper spirit of co-operation and determination. 

Now that we have all talked, let’s act !! Action is what we now need !!! 


The National Association of Retail Grocers has written a letter for publication guaranteeing all canned foods bought 
during the first week in April pure and wholesome or ‘‘Your money back.’’ That’s action and talk combined !1 

Those of you who are going to help promote ‘“‘CANNED FOODS WEEK” must get busy. Read the twelve com- 
mandments below, two more than Moses publisbed, and shape your conduct by them. How many No. 1-A Leaflets do you want, 
our Appeal to Retailers? How many No. 2-A do you want for Consumers, and our X Assorted Leaflets for information of all classes? 


FIRST, SEVENTH, 


Write or call upon all your retail customers 
and ask their attention to “Canned Foods 
Week,” March 31st to April 6th, 1913, and 
ask them to make window and counter dis- 
plays during that week. 


SECOND, 


Ask them to induce their local papers to write 
and talk about the merits of Canned Foods, 
and request them to use their own advertis- 
ing space in their local papers for that week, 
and previously, to boom “CANNED FOODS 
WEEK.” 


"Ask and urge them to push the sale of Canned 


Foods during that week and from now until 
then, by the case and the dozen instead of by 
the single can, and to push the sale of as- 
sorted cases of canned foods to families. 


FOURTH, 


FIFTH, 


SIXTH, 


Tell them that this Committee has prepared 
some leaflets which can be used as “stuffers” in 
their envelopes or to distribute with packages 
of goods to consumers, telling about the merit 
and economy of Canned Foods and to write 
us for as many copies as they can use to good 
advantage without wasting them. 


We will also mail beautifully colored designs 
for window display, to retail merchants on 
request, as soon as they are ready, which will 
be about February 20th, 1913. 


Request retail grocers to make special dem- 
onstrations of canned food qualities during 
“Canned Foods Week”’ in their stores. 


Induce your local associations of retail gro- 
cers to endorse the movement by resolutior, 
and pledge their members to support it. 


EIGHTH, 


Induce your hotels, restaurants and cafes to 
put on Canned Food Menus, or Bills of Fare 
for ‘‘Canned Foods Week.” Get retail mer- 
chants interested in this work, and they will 
help you cheerfully and heartily. 


Write to or call upon all your wholesale cus- 
tomers or agents, and ask them to help push 
“Canned Foods Week,” by interesting retail- 
ers. 


Suggest to them that they should at once, 
through their traveling and city salesmen, se- 
cure reservations of windows and counters 
among their retail customers, and that they 
should assist them to make displays and dem- 
onstrations during ‘“‘Canned Foods Week.”’ 


ELEVENTH, 


If you can induce your local newspapers to 
publish specially prepared articles of Canned 
Foods during “Canned Foods Week,’’ or pre- 
vious, write to this office, and such articles 
will be furnished of an interesting, entertain- 
ing and instructive character. 


TWELFTH, 


After you have done all these things, or even 
a good part of them, pat yourself on the back 
and look in the mirror and shake hands with 
yourself, for you will have shown that you 
are one of the people who help do things, 
build up happiness and spread the truth. 


The National Canned Foods Week Committee 


By J. A. LEE, Managing Director 


1517 Masonic Temple 


Chicago, Illinois 
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BUT HERES A RULE 
THATS BETTER, 


THE MAN THAT 
GETS JUST WHAT 


Seattle 


Effort being made to restrict no 1913 salmon pack in Alaska—Columbia River packers 
pessimistic—The 1913 pack likely to be of highest quality and wanted—Columbia 
River Shad prooved a success—General line of Canned Foods well cleaned up. 


Market 


Reported by Telegraph 


Seattle, February 28, 1913. 

Salmon.—As the season advances it becomes more 
and more apparent that small packers would like to oper- 
ate as conservatively as possible in 1913, and that the 
pack, so far as Alaska is concerned, will be about as small 
as can be packed and operate the canneries at all, at least 
as far as pinks and medium reds are concerned. A piece 
of news gathered this week which, while on its face hav- 


ing little significance, is of much importance as reflect- 
ing the views of Alaska salmon packers. The Alaska 
Fish Company, of Seattle, which for two seasons oper- 
ated the floating cannery, Glory of the Seas, in South- 
eastern Alaska, has just announced that the floating 
cannery ship has been leased to another concern and will 
be converted into a floating cold-storage plant by a new 


concern known as the Glacier Fisheries Company, with 
which E. A. Sims, the prominent Puget Sound salmon 
packer is identified. The canning machinery in the ship 
is now being taken out. The significance of this trans- 
fer lies in the fact that the former operators of the float- 
ing cannery cannot see where they can make any money 
by putting up a pack of fish this year. They prefer to 


put their cannery equipment in storage until such a time 
as the market shows more promise than it does at pres- 
ent. The first season the floating cannery was operated— 
and, by the way, it was the first floating cannery ever 
operated in the salmon industry—the owners made a 
killing. In 1912 the results were less satisfactory. 


Columbia River packers still continue very pessi- 
mistic, and the Portland and Astoria concerns, which are 
interested in or operating Alaska canneries, are not plan- 
ning on a very large pack. The Columbia River pack- 
ers are stating that everything is against high prices on 
salmon this year, and that the small operators are bound 
to play a losing game if they operate this season. They 
base these opinions on the fact that Puget Sound should 
have an enormous pack, ard that a large pack is due 
again in British Columbia. 


One thing which these people overlook, however, is 
that the big pack in 1913 will be sockeyes, high-grade 
fish, which will have four years to be marketed They 
also overlook the fact that practically all of the high- 
grade 1913 fish is out of first hands, and that there is 
bound to be a big demand, regardless of the size of the 
pack. They also overlook the fact that associated effort 
is being made to increase the demand for canned salmon, 
and that some fruits along this line are sure to be real- 
ized. While the small concerns may be compelled and 
may desire to operate conservatively in Alaska, and in 
Oregon and Washington, it is more than likely that the 


big, strong companies will put up a fair-sized pack of 
reds. 

The Reuce, owned by the Columbia River Packers’ 
Association, will be the first of the Astoria fishing fleet 
to leave for Alaska. She will go to Chignik. She will 
leave with men and supplies about the middle of March. 

Shad.—Packers in Oregon who last. season made 
their first attempts to pack and handle Columbia River 
shad, have practically sold out. They are well pleased 
with the results of their first season’s operations. East- 
ern buyers took kindly to the Columbia River shad, and 
it is expected that the 1913 output will show a substan- 
tial increase over the pack of 1912. One advantage 
gained in packing shad is that the fish run at frequent 
intervals all summer, and salmon packers can pack the 
shad between the runs of salmon, and at times when 
they are not otherwise engaged. 

To Build Fruit Evaporator.—Farmers in the vicin- 
ity of North Yakima, Washington, are making arrange- 
ments to put up an evaporator. They plan to spend 
$22,000 on the project. 

Berry Prospects Bright.—Prospects for a large crop 
of berries and small fruit in Western Washington are 
very bright. The temperature was not very low all win- 
ter, and no damage at all was done by frost. Moderately 
low temperature has prevailed for the past month, pre- 
venting the fruit buds from starting too soon. Cannery 
men look upon this as meaning that there will be littlé 
danger from early killing frosts. 

Very little canned fruits and vegetables remain in 
first hands. The consuming demand for this kind of 
stuff has improved materiaily during the past ten days, 
inasmuch as practically all the logging camps are once 
more in operation and calling for a large quantity of 
canned foods. The logging camps and the sawmill camps 
form about the best market canned foods dealers have in 


the Pacific Northwest. 
“SALMON.” 


CURTICE BROS. OFFICERS. 


The Curtice Brothers Company has purchased the can- 
ning factory of Tanner Bros. Company, Bergen, N. Y. This 
is the third large plant which the Curtice Company has 
bought and is now ruaning as a branch of their main factory 
at Rochester. They consume annually the product of many 
thousand acres of fruits and vegetables. 

At the annual meéeting the following directors were 
elected: Edgar N. Curtice, Robert A. Badger, Henry B. Mc- 
Kay, Rufus K. Dryer, William A. Hubbard, Jr., Walter S. Hub- 
bell and Valney A. Hoard. After the close of the meeting the 
directors elected these officers: President and treasurer, Ed- 
gar N. Curtice; vice-president, H. B. McKay; secretary, Robert 
A. Badger. 


. 


CANNERY REGULATIONS FOR DELAWARE. 


Proposed Law—Practically Certain to Be Enacted. 


An Act providing for the Sanitation of Factories in which 
the business of Canning and Preserving Fruits, Vegetables or 
By-products thereof, :s carried on. 


BE IT ENACTED BY THE SENATE AND HOUSE OF REP- 
RESENTATIVES OF THE STATE OF DELAWARE IN 
GENERAL ASSEMBLY MET: 

Section 1. That from and after the approval of this Act 
all matters and things relating to the sanitation of factories 
or establishments within this State in which fruits, vegetables 
or by-products thereof, are packed and preserved in tin or 
glass cans or jars, or other containers, to be sold as food, shall 
be under the supervision of ‘““‘The Board of Health of the State 
of Delaware,” hereinafter designated in this Act as “‘Board 
of Health,’’ and said Board of Health, with the assistance of 
the officers to be appointed as hereinafter provided, is hereby 
vested with power and authority to carry into effect the pro- 
visions hereof. 

Section 2. That on or before the first day of June, A. D. 
1913, and on or before the first day of June in each year there- 
after, the said Board of Health shall appoint and assign an 
efficient person, who shall be a citizen of this State, and one 
who has a thorough knowledge of the canning business, who 
shall be known and designated by the official title of ‘“‘Can- 
nery Inspector.” He shail hold office for one year from the 


first day of June, or he may be dismissed at any time by the: 


said Board of Health. The said Board of Health shall in the 
month of July, A. D., 1913, and in the month of July in each 
year thereafter, also appoint and assign another efficient per- 
son who shall be a citizen of this State, and one who has a 
thorough knowledge of the canning business, who shall be 
known and designated by the official title of ‘‘Assistant Can- 
nery Inspector.’’ He shall hold office from the tenth day of 
August until the tenth day of October, both inclusive. in each 
year, or he may be dismissed at any time by the said Board 
of Health. Neither the ‘‘Cannery Inspector” nor the ‘‘Assist- 
ant Cannery Inspector’ shall be members of said Board of 
Health. 

Section 3. The said “Cannery Inspector” shall act under 


the supervision and direction of the Board of Health, and it 


shall be his duty to visit and inspect, at reasonable hours, and 
as often as practicable, or as often as directed by the said 
Board of Health, all factories and establishments in this State 
in which fruits, vegetables, or by-products thereof, are packed 
and preserved in tin or glass cans' or jars, or other containers, 
to be sold as food, and, in conjunction with the Board of 
Health, to enforce the correction of all unsanitary conditions 
and practices found therein; and it shall be his special duty, 
in conjunction with the Board of Health, to enforce the rules 
and regulations provided in this Act. 

The “Assistant Cannery Inspector” shall also act under 
the supervision and direction of the said Board of Health, the 
same duties being required of him as of the “Cannery Inspec- 
tor’ during the two months for which he shall be appointed. 
The “Cannery Inspector” shall make a written report weekly 
to the said Board of Health during the months of August, Sep- 
tember and October in each year, and he shall make an an- 
nual report to said Beard of Health on January ist of each 
year, and shall report at such other times as the Board of 
Health may require, said reports to set forth the sanitary con- 
ditions of each factory and whether the provisions of this Act 
are being complied with, and such other matters and things 
as may be relevant thereto, and he shall furnish such other 
information from time to time as may be required by said 
Board of Health. 7 

Section 4. The Board of Health shall, on the first day 
of October in each year, furnish to each person, firm or cor- 


THE Canning TRADE 


poration operating a factory affected by this Act, that shall 


‘have complied with the provisions hereof during the year im- 


mediately preceding said first day of October, a Certificate of 
Inspection under the hand of the President of said Board, at- 
tested by the Secretary thereof, setting forth that such factory 
has been inspected and has fully complied with all laws and 
regulations for the year immediately preceding the date of 
the certificate. 

Section 5. The said Board of Health, the Cannery In- 
spector”’ and the ‘Assistant Cannery Inspector” in the dis- 
charge of their duties under the provisions hereof, shall be 
governed by the following rules and regulations, which are 
hereby made the Law of this State:— 

All persons, firms or corporations operating factories af- 
fected by this Act, shall be subject to the following rules, regu- 
lations and requirements: 

All rooms in which fruits, vegetables or by-products there- 
of are packed and preserved, and in which manufacturing is 
actually carried on, shall be provided with smooth, water-tight 
floors, which can be properly cleansed. 

Adequately equipped wash station and places where em- 
ployees may change their clothing and hang the clothes not 
in use, shall be provided for male and female employees. 
These wash stations shall be provided with sufficient water, 
soap and sanitary towels. 

Separate toilet rooms shall be maintained for male and 
female employees. 

Living quarters, if provided by the canner, shall have 
water-proof roofs and tight board floors, and shall be provided 
with ample light and ventilation, and provision shall be made 
therein for the proper separation and privacy of sexes. 

Adequate drainage shall be provided to lead atl waste 
liquids outside and away from the buildings. 

All machinery used shall be kept in a clean and sanitary 
condition by the use of steam or water, and also all floors 
and toilet rooms shall be kept in a sanitary condition. 

No litter, drainage or waste water of any kind shall be 
allowed to collect in or around the buildings, and the sur- 
roundings shall be kept in a clean and sanitary condition. Oc- 
cupants of living quarters provided by the canner shall be re- 
quired to keep the same in a clean and sanitary condition. 

Employees in factories affected by the provisions of this 
Act shall be subject to the following rules, regulations and 
requirements: 

Employees are prohibited from smoking or spitting in 
any room in the cannery where foods are being prepared for 
canning. 

Female employees who work where foods are being pre- 
pared for canning shall wear clean aprons or dresses made of 
washable fabrics, and shall also wear clean, washable caps 
over the hair. 

Employees with infected wounds in the hands or arms 
are prohibited from handling food products or the containers 
in which they are placed, before such containers are sealed or 
capped. Clean cuts, which are not infected, shall be covered 
with rubber cots securely fastened. 

Section 6. The Board of Health shall have prepared 
and printed abstracts of this law, and shall furnish every per- 
son, firm or corporation in this State, affected by this Act, with 
a reasonable number of said printed abstracts, and such printea 
abstracts shall be posted in at least five conspicuous places in 
each factory affected by this Act, and they shall be kept posted 
in plain view so that they can be easily read by the employees. 
If persons are employed who do not understand the English 
language, suitable translations, or so much of the law as 
affects the employees, shall also be posted in languages with 
which they are familiar, and such translations shall be fur- 
nished by the said Board of Health upon application by the 
canner, 

Section 7. Whenever any person, firm or corporation 
shall violate any of the provisions of this Act the said Board 


7 
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of Health shall cause the person, firm or corporation so vio- 
lating to be prosecuted in the Court of General Sessions of the 
County where the offense is committed; provided, however, 
that in any such case the said Board of Health, in its discre- 
tion, may instead of prosecuting such person, firm or corpora- 
tion, cause an order to be served on such person, firm or cor- 
poration commanding him or it to discontinue or abate such 
violation or to make such improvements as may be necessary 
to abate such violation, within a reasonable time to be fixed 
by the said Board and stated in said order. Such order shall 
be in writing, and the person receiving such order shall have 


the right to be heard, either in person or by attorney, by the 
said Board of Health. 


When any person, firm or corporation shall violate any 
of the provisions of this Act, or shall refuse to comply with 
any orders duly made in writing, as provided for in this Sec- 
tion, each day upon which such violation occurs shall be 
deemed to constitute a distinct and separate violation, and 
each day elapsing after the expiration of the time limit fixed 


for the compliance with the said order in writing shall be 
deemed to constitute a distinct and separate offense. 


Section 8. Any person, firm or corporation who violates 
any of the provisions of this Act, or refuses, neglects or fails 
to comply with the provisions and requirements hereof, or 
who fails to comply with any lawful order or requirements of 
said Board of Health, duly made in writing as herein provided, 
shall be deemed guilty of a misdemeanor and upon conviction 
thereof in the Court of General Sessions of the State of Dela- 
ware, shall, for the first offense be fined not less than ten 
dollars nor more than twenty-five dollars; for the second of- 


fense not less than twenty-five dollars nor more than fifty 
dollars, and for the third offense not less than one hundred 
dollars nor more than two hundred dollars. 

If any person, firm or corporation engaged in the canning 
business within the provisions of this Act, shall be convicted a 
third time for any violation of this Act, the Court of General 
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Sessions is hereby authorized and empowered to close the fac- 
tory in which such third offense is committed, and the person, 
firm or corporation convicted as aforesaid shall be prohibited 
from engaging in the canning business within the provisions 
of this Act until the further order of the said Court of Gen- 
eral Sessions. 

Section 9. The ‘‘Cannery Inspector” and ‘Assistant Can- 
nery Inspector’”’ provided for in this Act, be and they are here- 
by authorized and empowered to enter upon the premises of 
any factory in this State engaged in the business herein set 
forth, for the purpose of inspecting and enforcing the pro- 
visions of this Act, and any person, firm or corporation en- 
gaged in the business aforesaid, refusing access to the said 
officers, or in any way interfering with said officers in the ex- 
ercise of their duties shall be guilty of a misdemeanor and 
upon conviction thereof shall be fined in a sum not exceeding 
one hundred dollars for each offense. In default of the pay- 
ment of any fine that may be imposed under the provisions 
of this Act, imprisonment may be imposed for a term in the 
discretion of the Court, in lieu thereof. 

Section 10. That the annual salary of the ‘‘Cannery In- 
spector”’ shall be One Thousand Dollars, payable in quarterly 
instalments of Two Hundred and Fifty Dollars each, and the 
salary of the ‘‘Assistant Cannery Inspector’’ shall be Three 
Hundred Dollars, payable on October tenth of each year. There 
shall also be allowed to both the ‘“‘Cannery Inspector’ and 
“Assistant Cannery Inspector’ mileage and team hire while in 
the exercise of their duties, covering the actual expenditures 
made by them for this purpose. The salaries and expenses 
aforesaid shall be paid by the State Treasurer out of moneys 
not otherwise appropriated, upon the order of the President 
of the Board of Health, countersigned by the Secretary. 

Section 11. That the sum of Eighteen Hundred Dollars, 
or so much thereof as may be necessary, be, and the same is 
hereby appropriated annually out of any moneys in the State 
Treasury, not otherwise appropriated, for the purpose of carry- 
ing into effect the provision of this Act. 

Section 12. That this Act shall be deemed and taken to 
be a public act. 


FOR CANNERS 
PACKERS 


BRANCH OFFICES 
BALTIMORE: CINCINNATI STLOUIS. 
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THE WHOLE WORLD ALIVE TO NATIONAL CANNED 
FOODS WEEK. 


Canned Foods Week Is Stirring Up the Entire Country as a 
Great Practical Selling Proposition as It Never 
Was Before Aroused. 


Ft. Atkinson Canning Company, Ft. Atkinson, Wis.: ‘We 
can interest our local papers. We have visited them and all 
retailers, and they are ready to take action. Send us more lit- 
erature.” 

Durrant (Okla.) Retailers’ Association, write February 
22nd, viz.: ‘You will find enclosed bulletin issued Friday, 
calling attention of our grocery members to Canned Foods 
Week. Ship us plenty of advertising matter. We will use 


the news articles in our papers so far as we can secure their 
publication.” 
Chamber of Commerce, Hastings, Nebr.: ‘‘We have 32 


active grocers in our Association who are quite willing to co- 
operate. Send us matter for distribution in such quantities 
as you may deem appropriate. We will pay for our own news- 
paper advertising and also see that your work is given the nec- 
essary free write-up.” 

Gustave Thieme & Son, Westhoff, Tex. (according to their 
letter head, they handle everything from a pin to a wagon) 
say: ‘We are in sympathy with the cause. Send us the fol- 
lowing literature. We have a good show window and will make 
a display.” 

The Home Store, South Pines, N. C., says: “Send us 500 
sets of literature.”’ 

Retail Grocers’ Association, Ogden, Utah: ‘Matter of 
Canned Foods Week was taken up at our meeting on the 19th. 


Am glad to say I was instructed to ask for a supply of litera- 
ture for our members.” 


Moellering Bros. & Millard, Ft. Wayne, Ind.: ‘“‘We take 


‘pleasure in mailing check for contribution. We feel this 


cause should not only appeal to every packer of canned foods, 
but to every dealer, both jobber and retailer as well. Send 
us a supply of literature. We wish the movement great suc- 
cess.” 

Mutual Canning Co., Adel, Ga.: ‘‘We have recently or- 
ganized and equipped a canning factory, and will appreciate 
any information about Canned Foods Week, and would like 
to distribute some advertising.”’ 

Marion Co. Retail Grocers’ Association, San Rafael, Cal.: 
“Kindly send us leaflets to distribute to customers, also arti- 


cles for weekly papers and matter for window displays. We 


have 16 members, so please send us enough literature. 


will see that the papers give the necessary publicity to this 


work.” 


T. A. Lobban & Co., Covington, Va.: ‘Send us all litera- 


ture relative to the promotion of Canned Foods Week. 
are members of the Covington Retailers’ Association.” 


Malta Canning Co., Malta, Ohio: ‘‘We are not situated 
so as to do a great deal, but are doing all we can in our hum- 
ble way. Send us more Calvert designs for window displays.” 

Newell & Truesdell Co., Binghamton, N. Y.: “Send us 
some of the designs for window and counter displays, as we 


are featuring Canned Foods Week.” 


Monocacy Valley Canning Co., Frederick, Md.: ‘‘Please 
forward us articles on Canned Foods, written by experts, and 
we will endeavor to have them published in our local papers. 
We would also like some window designs as a suggestion to 


retaii grocers.”’ 


Drexel Merc. Co., Drexel, Mo.: ‘‘Please send us window 
display designs and any information you have on Canned 


Foods Week.”’ 


Max 


The 


MOUNT VERNON, - 


Ams New System No. 98 


A Moderate Price Double Seamer 
Hand Feed The Can Stands Still 


The mechanism of this Double Seamer is 
very simple, made strong for long and continuous 
service. 


Mechanism all above the seaming roller. 
Protected against spilling contents of cans. 


THE CAN STANDS STILL. 


during double seaming. Seaming roller accurately 
adjusted on new eccentric seaming head, always 
ready for use. 


No other Seamers in the ‘trade have this feature. 


Satisfaction given. Machine is thoroughly 
lubricated. One oi) cup only required for roller 
head and seaming rings. 


The canner who fails to investigate these 
new type of Double Seamers is' LOSEING 
MONEY. 


Max Ams Machine Company 


CHARLES M. AMS, President 
NEW YORK 
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The Frank Hamachek Ideal 
Viner Feeder 


The Master 
of Economy 
in Feeding 


Saves Labor and Tender Peas, 
Increases the Capacity of the 
Viner, Improves the Quality 
of the Hulled Peas 


A PEA CANNER’S NECESSITY 


Ideal Viner Feeders do much more than save a man to each machine installed. The principal upon which 
they operate insures a thorough distribution of the vines and they enter the viner in a loose and nearly continu- 
ous stream. Through this perfect system of feeding, they will save many peas, materially increase the capacity 
of the viners, prevent many peas from cracking during the hulling process and improve the quality of the 
shelled peas, besides saving the wages of a very dependable man to each Ideal Feeder installed. 


IDEAL CHAIN ADJUSTERS 


Tools operating a compound leverage principal to draw to- 
gether the opened and worn links of detachable chain belt, so as to 
again make the chains of correct length. No user of detachable 
chain should be without one or more of these adjusters. Hundreds 
in use at canneries. 


Also Manufacturer of Separators of Viner Tailings and Patented Viner Improvements 


Write For Our Catalogue 


FRANK HAMACHEK, Kewaunee, Wis. 


BROWN, BOGGS CO., Ltd., Hamilton, Ont., Sole Manufacturers and Agents for Canada. 
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Charles Hewitt Sons Co., Des Moines, Ia.: ‘Send us 500 
Leaflets 1-A and anything else you have that we can use to 
assist in making Canned Foods Week a big success. The lit- 
erature will be used to the best advantage.” 


Charles M. Meyer, 101 Saratoga Avenue, Brooklyn, N. Y.: 
“Send me 1,000 circulars 2-A, and I will use them to our mu- 
tual advantage.” 

New England Grocer and Tradesman, Boston, Mass.: 
“Please find enclosed request for literature from a number of 
parties who have applied to us for same. Kindly send direct, 
and oblige.” 

Childs Thompson Grocer Co., Mt. Sterling, Ky.: “If you 
will send us immediately some News Bouquets, we will have 
some of the articles copied in our local papers, as we adver- 
tise in all of them and can usually get anything of general in- 
terest inserted. Send us some advertising matter, and we will 
do the best we can to co-operate with you.” 


Woolford & Co., Chattanooga, Tenn.: ‘“‘We would like 
some advertising matter for distribution among our custom- 
ers.” 

Office Wholesale Grocer, Chicago, Ill.: ‘Please find a 
number of requests for literature and information pertaining 
to Canned Foods Week. Please supply and oblige.” 

Schnull & Co., Indianapolis, Ind.: “Send us 10,000 more 
leaflets No. 2-A, and some copies of the News Bouquets. We 
would like to have 500 of these, and will try to have some of 
these printed throughout the State. Send us a supply of the 
lithographed window displays. We would like to have one or 
two thousand of same, if you can spare them. We have many 
requests from retailers for them.’’ 

Starr & Dean, New Milford, Conn.: ‘We desire to co- 
operate with you in the Canned Foods Week movement. We 
would like some literature. We can use some well-written 
stuff for publication in our local papers.’’ 
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Stetson & Barrett Co., Los Angeles, Cal.: ‘Send us 100 


of the Calvert lithographs showing Canned Foods Window dis- 


plays. Also send us leaflets, Series X. Send us whatever quan- 
tity you think we can use to good advantage.” 

Charles Lawrence Co., Boston, Mass. “Send us a supply 
of leafiets, different kinds, and copies of the posters.” 

Rogers Wholesale Grocery Co., Rogers, Ark.: 
sire to be identified with this movement. 
our check for contribution. 
tion.” 

Brainerd Grocery Co., Brainerd, Minn.: ‘‘If there is any- 
thing we can do to assist this Canned Foods Week proposi- 
tion, we would be pleased to do so. Send us some literature.” 

Leman Lay Co., Kewaunee, Ill.: ‘‘We feel interested in 
this proposition, and would be glad to co-operate. We con- 
duct a department store. Please find enclosed check as our 
contribution to the fund, and send us a supply of literature.’’ 


Illinois Wholesale Grocers’ Association, Bloomington, II1.: 
“Our Association has appointed a Publicity Committee of mem- 
bers all throughout the United States, to co-operate with 
Canned Foods Week. Please find list of committee herewith.” 

Charles G. Summers, Baltimore, Md.: ‘Are actively pro- 
moting Canned Foods Week. They have sent out a commu- 
nication to all newspapers which they advertise in, asking them 
to give the movement good attention.” 

Oakford & Fahnestock, Peoria, Ill.: ‘We intend to sup- 
ply our retail customers with advertising matter for use dur- 
ing Canned Foods Week. Also a supply of window display 
suggestions. Anything you send us will be greatly appreci- 
ated.” 

The Illinois Wholesale Grocers’ Association met in Chi- 
cago on February 18th and heartily endorsed Canned Foods 
Week and provided for a liberal financial support of the 
movement. 


“We de- 
Enclosed please find 
Send us literature for distribu- 


what you want. 


226-30 WEST KINZIE STREET 


“LEONARD’S” 


Means Safety in Seed 


Safe Seed= 


We have all varieties of Seed for Canners use 


PEAS, BEANS, CORN, CUCUMBER, TOMATO 


Our new type Evergreen Corn, Narrow Grain, is just 
Ask us about it. 


GENUINE RED ROCK TOMATO. 


Leonard Seed Company 


Good Crop 


The Best Yet. 


CHICAGO 


| 
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Armour & Co., of Chicago, the big canned meat and 
pork and beans packers, have decided to put out fifteen 
thousand window displays of their goods in honor of Canned 
Foods Week. 

Requests for literature came into the headquarters at 
Chicago in two days from thirty-two States. 

H. F. Henkel, 531 Burleigh street, Milwaukee, Wis., 
ordered literature for consumers. Wants to help push. 

F. E. Hurd, Haverhill, Mass., wants to have ali helpful 
literature. 

P. Duff & Sons, Pittsburgh, Pa., write for detailed in- 
formation. 

Libby, McNeil & Libby have started their big corps of 
salesmen at work all throughout the country. 

The tide has turned, the industry finds that it has thou- 
sands of friends to one enemy, and that its enemies are mere- 
ly so through ignorance. 


The Wyoming Canning and Preserving Company, of 
Wyoming, N. Y., has taken up the matter of Canned Foods 
Week with the Retail Grocers’ Association at Rochester, 
N. Y., and with local papers, which have agreed to publish 
articles of interest to consumers. 

Kokomo Canning Co., Kokomo, Ind., wants a full sup- 
ply of literature for local retail stores. 

The Canners of Baltimore are right in line and are 
howling and whooping for more literature. 


J. J. Grove, Ames, Ia., says: ‘I’ want to push on be- 
hind, move over and give me a place to push.” 

B. Rockwell Company, Junction City, Kansas, says: 
“Send us a few thousand leaflets.” 

Williamson-Halsell-Frasier Co., Oklahoma City, Okla.: 
“This office is the central advertising headquarters for our 
six houses covering the entire western part of Oklahoma. 
Send enough literature to cover all our customers.’’ 
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A. Moll Grocer Co., St. Louis: ‘‘Please put us into 
shape to co-operate. 

Garrahan Canning Co., Luzerne, Pa.: ‘Send us litera- 
ture that you want published in local papers for consumers” 
information.” 

Illinois Wholesale Grocers’ Association, Bloomington: 


“Send us plenty of literature.’’ Charles A. Rosemond, sec- - 


retary. 


Campbell Holton & Co., Bloomington, Ill., say: ‘“We- 


are intensely interested in Canned Foods Week and are co- 
operating.” 

Springfield (Illinois) Retail Grocers’ Associatior, C. E. 
Vigal, Secretary, says: ‘‘The Association instructed me to 
write and request you to send any advertising matter you 
wish to have distributed. We will do all in our power to 
further the good cause.”’ 

Retail Merchants’ Association, Bellville, Ill., F. S. Barns, 
Secretary, says: ‘Send us your literature, all of it. We 
have about 50 grocers in our association. I read your letter 
last night to the Association and it took fine.” 

Edward G. Sherley & Son, Albany, N. Y., say: “Send us 
advertising matter for 300 customers.” 

Farris & Graves, Memphis, Tenn., say: ‘We can use 
500 inserts and would like to have them.” 

Gecrge W. Cradt, Tarkio, Mo., says: ‘‘Please tell me 
all about it.” 

William Doehmann, Fort Wayne, Ind., says: ‘Am 


making special proposition for a campaign Canned Foods 
Week. Send me literature.” 


The Minneapolis (Minn.) Retail Gro. Association has 


adopted resolutions favoring active interest in Canned Foods 
Week. 


Sussman Wormser & Co., San Francisco, Cal.: “Send us 


a few thousand No. 1-A and a few No. 2-A and we will order 
more as needed.” 


INSTALL A 


U.S. MACHINE 


and use the lowest grade of gasoline or 
naphtha. 

With the U. S. you positively get a 
UNIFORM, CLEAN, and INTENSELY 
HOT GAS. 

The U. S. is the SIMPLEST and 
POSITIVELY the most EFFICIENT gas 
machine on the market. It is guaran- 
teed to use as low a grade of gasoline, 
naphtha or distillate as can be used in any 
gas machine and we guarantee better 
results. 

The U. S. has practically no wearing 
parts, requires no floor space. 

The U. S. is used and endorsed by the 
largest canners and can makers in the 
United States. 

Price of complete machine for one line 
of canning machinery, including outside 
storage drum, $150.00 and up. 


Write for our special thirty day free trial proposition 
EASTERN REPRESENTATIVES 


GEO E. LOCKWOOD CO., 308 Chestnut St., Philadelphia 
M. 6. MARTIN, 199 High St, Portland, Me. 


U. S. GAS MACHINE CO. 


MUSKEGON, MICHIGAN 
Chicago Office: 106 Jefferson Street 
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After handling! 
of ears of corn during #' 
condition for’& 


Patented 


The only— an ear of @ 
Automatic Green Corn 


Husker, Butter and Silker 


MORRAL BROS., moRRAL, Made By >HUNTLEY MFG. CO., SILVER CREEK, NW. Y. 


WHO SELL TO THE CANNERS WHO SELL TO 


CANNERS IN Maine, New Hampshire, Vermont, Massachusetts, 
EVERYWHERE EXCEPT IN THE TERRITORY MENTIONED er 


SOLE MNFRS. & AGENTS FOR CANADA Jersey, Pennsylvania, Delaware, Maryland, Vir- 
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tens of thousands | 
and 1912 they are good 
913—without repairs 


Practically no repair orders whatever on our books—an astounding bit of news when 
you stop to consider that hundreds of “Morrals” saw service of the very hardest kind all 
through the season of 1912. In corn sheds everywhere from Maine to Iowa hundreds of 
“Morrals” “plugged” from ten to eighteen hours a day taking the run of corn just as it 
came, in all sizes and all kinds. When it comes right down to endurance, the kind that 
will go through two hard seasons and stand ready for another, without a trip to the repair 
shop, the “Morral” stands quite alone as the one machine which hard, steady service does 
not injure nor destroy. Simply the fact that the “Morral” is better designed, is better built, 
and is better equipped makes it possible to hang up these wonderful endurance records— 
records without an equal in mechanical corn huskers. Don’t get twisted on corn husker 
durability. The kind you must have to make mechanical husking a profitable business is 
the kind that will endure days, weeks and whole seascns of constant, hard service—that’s 
the kind “Morrals” have been noted for in every State where green corn is canned. 


else the big face 
tther earth will handle 
rn so quickly—so cheaply 


for the combined operations of—removing the butt—-removing the husk, and removing the 
silk. At the thundering speed of 90 ears a minute the “Morral” automatically removes the 
butt, the husk and the silk performing clean, even work and injuring the corn not at all. 
Here you have a speed of 20 to 25% faster than any other device or method, and, of course, 
20 to 25% greater capacity. Figure floor space, power, operator’s care and attention in pro- 
portion to actual daily average capacity, and you will find the “Morral” outranks anything 
else you can put in your corn shed. If you want the biggest capacity with the least floor 
Space your equipment must consist of “Morrals.” Perhaps that is one of the reasons why 
so many of our largest, best-equipped corn packers prefer to use the “Morrall”—that, and 
its clean, even work, and also the dependability which have always been a strong “Morral” 
feature. Mr. Corn Packer, mechanical husking, butting and silking if performed on a 
“Morral” will cut your corn packing cost so far below any low records you now have you 
will regret you were not one of the I9I1I or 1912 users. Get in touch with us now—our 
output last year was short of the demand, get to us now, make sure of one or more 1913 
“Morrals” at once. You pay for them when they do all we claim, we claim more than 
any other maker. 
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W. C. Pressing Canning Co., Norwalk, O.: ‘Kindly see 
that we receive any ‘iterature or any write ups for local pa- 
pers.”’ 

The Moneypenny Hammond Co., Columbus, O., says: 
“We would appreciate it if you will keep us posted about 
Canned Foods Week.” 

Clinton B. Ayars Canning Co., of Bridgeton, N. J., want 
literature. 

John F. Schulte, Cleveland, O., the big retail and whole- 
sale grocer, orders five thousand leaflets. 

The Dayton (Ohio) Retail Grocers’ Association has called 
a Canned Foods Week meeting. 

E. J. Kramer & Co., Little Rock, Ark.: 
leaflets and we will help.’’ 

Fuller Canneries Co., Cleveland, O.: ‘‘We can use the 
following literature to advantage, twelve thousand in all.” 

Hedges-Buck Co., Stockton, Cal., say: ‘Send us 1,500 
No. 1-A and 500 No. 2-A leaflets.” 


“Send us 1,000 


HAIR-SPLITTING TECHNICALITIES. 


The Kind of Pure Fvod Law Enforcement Which Hurts the 
Law More Than the Victim, but Which Must Serve as a 
Warning to All the Industry. Was Shown on Feb- 
ruary 4th in Notice of Judgment No. 1869. 


(Given Pursuant to Section 4 of the Food and Drugs Act.) 


Misbranding of Succotash. 

On May 18, 1912, and May 28, 1912, the United States 
Attorney for the District of New Jersey, acting upon reports 
by the Secretary of Agriculture, filed in the District Court of 
the United States for said district libels for the seizure and 
condemnation of 150 cases, each containing 2 dozen cans of 


THE Canning TRADE 


succotash, remaining unsold in the original packages and in 
possession of Wilkinson, Gaddis & Co., Newark, N. J., alleging 
that the product had been shipped on or about November 9, 
1911, by the Burnham & Morris Co., Portland, Me., and trans- 
ported from the State of Maine into the State of New Jersey, 
and charging misbranding in violation of the Food and Drugs 
Act. The cans in 100 cases of the product were labeled “Paris 
Succotash. Burnham and Morrill Co., Portland, Me., net wt. 
20 ozs. Paris Succotash Extra Quality Guaranteed by Burn- 
ham and Morrill Co. under the Focds and Drugs Act, June 30, 
1906, Serial No. 18,107. This is a combination of Paris brand 
corn and lima beans soaked. Packed in Maine, U.S. A.” 
Misbranding was alleged in the libel for the reason that 
the product had been prepared from loaked lima beans, and 
while the label thereon contained an announcement to the 
effect in connection with the guaranty legend thereon, it was 
so inconspicuously placed as to escape ordinary observation, 
and in that the product was labeled ‘‘Extra Quality,” as stated 
on the label, and the principal face of the labels contained 
pictorial representations of fresh corn and fresh lima beans 
so arranged that the same were calculated to convey the im- 
pression that all the constituents of the product were fresn 
and not soaked, whereas the product was so labeled as to de- 
ceive and mislead the purchaser; and the said labels and the 
design on the said labels, to wit, the pictorial representations 
regarding the ingredients contained in the product, were false 
and misleading and intended to convey the impression that the 
product was fresh and not soaked, whereas the same was 
soaked. The cans in 50 cases of the product were labeled: 
“Paris Succotash. Burnham & Morrill Co., Portland, Me., 
net wt. 20 ozs. Paris Succotash Extra Quality Guaranteed by 
Burnham and Morrill Co., under the Food and Drugs Act, June 
30, 1906, Serial No. 13,107. This succotash is a combination 
of Paris sugar corn and dried lima beans. Packed in Maine, 
U. S. A.” Misbranding of this portion of the product was al- 
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leged in the libel for the reason that the succotash had been 
prepared from and contained soaked lima beans and not dried 
lima beans, as stated on the label, and while the label con- 
tained an announcement to the effect that the beans were 
soaked in connection with the guaranty label thereon, it was 
so inconspicuously placed as to escape ordinary observation; 
and also in that the product was labeled ‘‘Extra Quality,” and 
the principal face of the label contained pictorial representa- 
tions of fresh corn and fresh lima beans so arranged that they 
were calcuiated to convey the impression that all of the con- 
stituents of the product were fresh and that the beans were 
not soaked, whereas the product was labeled so as to deceive 
and mislead the purchaser, and the label and the design there- 
on, to wit, the beans, was fresh and not soaked, whereas the 
said lima beans were soaked lima beans and not dried lima 
beans. 

On June 21, 1912, no claimant having appeared for the 
property, judgment of coademnation and forfeiture was en- 
tered, and it was further ordered that the product should be 
sold by the United States marshal. W. M. HAYS, 

Acting Secretary of Agriculture. 
Washington, D. C., October 28, 1912. 

[Question: How to get a “soaked lima bean” without 
using a ‘dried lima bean to start with’? Or did they soak 
fresh, green lima beans; or is there a special plant which pro- 
duces soaked lima beans? ] 

The following cases show proper enforcement: 

Notice of Judgment No. 1914. 
(Given pursuant to Section 4 of the Food and Drugs Act.) 
Misbranding of Pears. 

On January 20, 1912, the United States Attorney for the 
Western District of Oklahoma, acting upon a report by the 
Secretary of Agriculture, filed in the District Court of the 
United States for said district a libel for the seizure and 
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condemnation of 200 cases, each containing two dozen cans 
of pears remaining unsold in the original unbroken pack- 
ages and in possession of the Ridenour-Baker Mercantile Co., 
a corporation, Oklahoma City, Okla., alleging that the prod- 
uct had been shipped from the State of Maryland into the 
State of Oklahoma on or about November 13, 1911, and 
charging misbranding in violation of the Food and Drugs - 
Act. 

The product was labeled: ‘‘Booster Brand, Bartlett 
Pears, Booster Packed for Ridenour-Baker Merc. Co., Okla- 
homa City, Okla. Catch the step.’”’ Misbranding of the prod- 
uct was alleged in the libel for the reason that the statement, 
design and device on the labels and brands on the product 
were false, misleading and deceptive, and such as to deceive 
and mislead the purchaser and purchasers thereof, in that 
the product was not Bartlett pears as on the labels and 
brands stated, but in truth and in fact was a different and 
inferior article of food, to wit, Kiefer pears. 

On June 24, 1912, judgment of condemnation and for- 
feiture was entered, the court finding the product misbrand- 
ed, and, further, that the Ridenour-Baker Mercantile Co. had 
caused the pears to be labeled and branded as aforesaid, and 
it was further ordered that said product should be sold by 
the United States marshal. W. M. HAYS, 

Acting Secretary of Agriculture. 
Washington, D. C., November 9, 1912. 
Must Be Careful. 
Notice of Judgment No. 1903. 


(Given Pursuant to Section 4 of the Food and Drugs Act.) 


Misbranding of Canned Sugar Corn. 
On March 25, 1912, the United States Attorney for the 
Western District of Missouri, acting upon a report by the 
Secretary of Agriculture, filed in the District Court of the 
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FOR SALE AT THE FOLLOWING BRANCHES AND AGENCIES: 


NEW YORK, 80 Maiden Lane 
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BIRMINGHAM, ALA., 825 Woodward Bldg. 
DETROIT, MICH., 474 EB. Hancock Ave. 
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ST. LOUIS, MO., 112 Ferry Street 
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MILWAUKEE, WIS., Canal and 16th Sts. 
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S. 0. RANDALL’S SON, 

Marine Bank Building, BALTIMORE, MD. 
C. W. PIKE COMPANY, 
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United States for said district a libel for the seizure and con- 
demnation of 1,000 cases each containing 24 cans of sweet 
corn, remaining unsold in the original unbroken packages and 
in possession of the Platt-Porter Grocery Co., a partnership, 
Carthage, Mo., alleging that the product had been shipped 
on or about March 7, 1912, by the Postville Co-operative Can- 
ning Co., Postville, Iowa, and transported from the State of 
Iowa into the State of Missouri, and charging misbranding in 
violation of the Food and Drugs Act. The product was lab- 
eled: “Postville Brand Sweet Corn. 
Canning Co., Postville, Iowa. Postville Brand Sweet Corn. 
Guaranteed by Postville Canning Co. under the Food and 
Drugs Act of June 30, 1906. This can contains sugar corn, 
sugar, salt and water. Average net weight 20% oz.” with a 
picture of an ear of corn on the label. 

Misbranding of the product was alleged in the libel for 
the reason that it was represented and stated upon the labels 
upon the cans of sweet corn that they contained an average 
net weight of 20% ounces of the product, whereas in truth 
and in fact the cans, and each of them, did not contain 20% 
ounces of the product as stated on the labels, but contained 
less than that amount, to wit, but a little over 19% ounces 
of said product. 

On April 7, 1912, the said Postville Co-operative Can- 
ning Co., claimant, having consented to a decree, judgment 
of condemnation and forfeiture was entered, and it was fur- 
ther ordered that the product should be released and deliv- 


ered to said claimant upon payment of all the costs of the 
proceedings, amounting to $18.03, and the execution of a 
bond in the sum of $2,500, in conformity with section 10 of 


the Act. W. M. HAYS, 
Acting Secretary of Agriculture. 
Washington, D. C., November 4, 1912. 
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Westminster, Md, Chicago, Ill. 
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SALMON DAY, MARCH 14TH, 1913. 


On February 12th the Oregon, Washington and California 
Coast Salmon Packers organized into an association for the 
following purposes: 

To gather statistics and disseminate information with ref- 
erence to the canned salmon industry. 

To encourage artificial propagation of salmon, and to 
conserve the natural supply of this most valuable food fish. 


To secure the enactment and enforcement of laws to prop- 
erly regulate and protect the salmon industry. 


To advertise canned salmon, and to explore and exploit 
new markets for its sale. 
To promote a higher standard of education among the 


members with respect to both the scientific and practical fea- 
tures of the industry. 


To prevent waste of the raw product. 
To hold meetings at stated times for the discussion of 
matters of interest pertaining to the objects of this association, 


and to stmulate friendly and social relations among its mem- 
bers. 


And to by all lawful and proper ways and means improve 
and perpetuate the salmon industry in Oregon, Washington 


and California, and promote the welfare of .the members of 
this association as salmon canners. 


The next meeting of this organization has been called 
for March 14th, which date has been designated as ‘Salmon 
Day” throughout the United States, the railroads having se- 
lected this day upon which they will serve a special canned 
salmon menu on every car in the country. It is hoped in this 
way to bring the canned salmon product directly to the atten- 
tion of the two hundred and fifty thousand patrons they serve 
daily, and indirectly to the attention of those who may read 
of the event. A banquet has been planned for the same day 


to all the salmon packers at San Francisco, Seattle and at 
Portland. 


LEWIS STRING BEAN 


THE ABOVE ILLUSTRATION REPRESENTS OUR IMPROVED STRING BEAN CUTTER 
IMPROVEMENTS CONSIST OF 
Iron drum, heavier frame, all gear drive and shaft drive for vibrating 
feeding hopper and screen. Knives held down by springs, allowing 
sticks, stones, nails or any foreign substance to pass under the knives 
without breaking any of the parts. 
Beans are scattered into vibrating hopper, fed automatically into 
kets of drum, carried to the knives, cut and dumped onto the vibrat- 
ing screen, takiug out the short pieces that may come from cutting close 
to the end of bean. Capacity about 20,000 two pound cans in ten hours, 
This machine is also used for cutting rhubarb. okra and celery. 


Built by BR. J. LE WIS, Middleport, N. Y. 
Manufactured under patents May 14, 1901. Machines using this principal are infringing 
BEWARE. 

Also Manufacture Small Power Can Tester and Pineapple Peeling Machines. 
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PINEAPPLE GRATER DEALERS IN 
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anning Machinery]. 
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Solder, Crates, 
Climax Flux, Wire 
Solder Machines, 
Gas Machines 


for all purposes 
The John R. Mitchell Co. 
Canning and Canmaking Machinery Correspondence Solicited 

Foot of Washington St., Baltimore, Md., U.S. A. 
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BALTIMORE, MARYLAND. 
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SOLDER HEMMED CAPS 
Efficient Service—Prompt Shipments by Water or by Rail (both at our door) 


WHEN YOU WANT THEM 
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the requirements a Canner demands. We understand these requirements 
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Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, MONDAY, MARCH 3, 1913. 


EDITORIAL JOTTINGS. 


Those who were present in Louisville enjoyed and 
profited by the meetings; those who stayed at home have 
read its every word and digested its every action. The 
Louisville Convention has passed into history —is a 
closed incident; but the work it accomplished will live 
for many years to come. 


As shown in our big Convention issue of last week, 
the Louisville Convention was a history-making event. 
You had much to read—the greatest report that has ever 
been made—but it was well worth careful reading, and 
we trust you have done this. Its lessons will be lasting. 


Already the effects are beginning to show of the 
lessons there taught, and given greater publicity, made 
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permanently accessible, through the complete and thor- 
ough report in The Canning Trade. We say these effects 
are even now visible, as seen in the greater number of 
canners now besieging the supplymen for the equipment 
which will render their plants thoroughly sanitary and 
above the slightest suspicion. Apparently the industry 
but awaited the word, and having received it, have 
proceeded to action. 


Along this line of sanitation in the canneries we 
desire to draw attention to the proposed law in Delaware, 
a copy of which is appearing in this issue. We are given 
to understand that this bill will become a law, and as such 
will be rigidly enforced. 

We have only praise to say for it; they are working 
along the correct lines, and that is compulsory sanitary 
measures; putting all factories on the same basis, and 
with proper penalties for failure to observe the regula- 
tions. One regular cannery inspector will be apvointed, 
and in the active season an assistant will be put on; 
these men will point out where improvements care de- 
manded, report conditions to the Board of Health, and 
that body wili allot a sufficient time to make these 
changes. Upon failure to do so they will be fined, and 
warned a second time, and if not made then, a second fine 
will be levied, and the third and last warning issued. If 
then the corrections be not made, and thé entire plant 
put into acceptable condition to the Board of Health the 
factory- will be closed by the State. 


We have heard some complaints on the parts of the 
smaller factories that this is but an aim at them, its object 
being to put them out of business. This is an erroneous 
idea, for while all the larger and more progressive can- 
ners are heartily in favor of this Bill, .as are also the 
greatest number of the smaller ones, the requirements of 
the law will be imposed upon all alike. Failure to com- 
ply with them will mean the suppression of that factory, 
and this is as it should be. 


It is a rather hard thing to say, but it is nevertheless 
true that some of the men in the canning industry do 
not seem to realize or understand that they are packing 
food for human consumption. If they did, they would 
not think of producing food under such conditions as 
they do. These men must be brought to a realization of 
their position, and that the public demands that its food 
be produced in clean, sanitary quarters. These men will 
have to give up their own ideas, if they persist in claim- 
ing that their plants are sanitary and clean, and listen 
to these demands or get out of the business. 

We have stood in dirty, slovenly, even filthy shacks, 
talking to men who boasted that they eat the goods on 
their own tables, and that as a fact the goods were clean, 
though they looked dirty; that the operation was such, 
on tomatoes, that it was impossible to handle them in a 
way that would look clean. If we drew a mental picture 
for them of the bread they eat being made under such 
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conditions, a look of disgust would spread over their fea- 
tures. Yet, why should canned tomatoes be any differ- 


ent from bread? The only difference is in the point of 
view. 


In justice to the industry it must be said that these 
conditions “were,” but are not so today—at least, in by 
far the greater number of canneries. But where they do 
exist, they must be immediately changed, and failing this 
the packers should be driven out of the business 


While we are speaking of the proposed law in Del- 
aware, these remarks are not intended solely for that 
State. They apply in spots there just as they apply in 
many other States; for the lesson we are trying to drive 
home is that during the season of 1913, and thereafter, 
the canning plant must be a fine, clean wholesale kitchen. 
There is no way of dodging the responsibility, and no 
one should rely entirely upon his own judgment in this 
matter. Call in a disinterested party ; seek his advice and 
try to see the situation from the consumer’s side of the 
question. 


These are tender matters to discuss in this way, but 
it is better that we should do so now than to wait until 
after the finish of next packing season, and then find that 
the conditions we complain of are being reproduced in 
photographs accompanied by the whole disgusting story, 
next fall. If there are corrections to be made, let us real- 
ize it now and make them, and so be in a position to say 


to the whole world, “come in and see how we do it.” We 
know for a fact that the great majority of factories are 
now in such a condition, but we want all to be that way; 
all must be so, because these muck-raking vandals are 
not looking for the clean houses, but for those of the un- 
clean. 


The great bulk of the industry is working might and 
main to make a great success of Canned Foods Week; 
because the great bulk of all canning factories are 
splendid wholesale kitchens, far more cleanly than the 
average hotel kitchea. Would it not be an outrage if the 
exception to this rule should spoil this splendid effort; 
if the dirty factory should be used as the horrible exam- 
ple to the injury of ail the rest? And yet that is the very 
danger, and the reason why we now exhort all to look 
to this feature now, and make the changes that are nec- 
essary. 


FRED W. HAHNAHS DEAD. 


Fred W. Hahnahs, vice-president and manager of the 
wholesale house of Wilkinson, Gaddis & Co., Newark, N. J., 
died very suddenly Sunday, February 16th, 1913, from dia- 
betes, agec 63 years. Mr. Hahnahs was a pioneer in associa- 
tion work, and has been called the father of the national or- 
ganization. He was also one of the leading spirits in the 
New York association and had been its president. 

He is survived by a widow, one daughter and one son. For 
forty years he lived in Newark, going there from Otsego Coun- 
ty, N. Y., his birth place, and for thirty-five years he was vice- 
president of Wilkinson, Gaddis & Co. He was active in the 
religious and social activities of Newark, and held positions 
of responsibility and trust in its various institutions. The fu- 
neral services were Wednesday afternoon, and interment was 
in Orange, N. J. These members of the New York trade were 
present: 

Carl Schuster, of Koenig & Schuster; Joseph Sieman, of 
Sieman Bros.; Howard L. Sills, of John S. Sills & Sons. 
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Any time you need it --- 
For any Can of any size --- 


On any sort of Food in Cans. 


Latest models are 
all fitted with foot 
treadle instead of 
hand lever shown 
here, leaving both 
hands free to 


wire solder. 
kerosene. 


per day. 


You will find it HANDY 


For all openings --- all heights. 
For Capping in Winter or Summer 


THE 


HANDY Capper 


Caps round, square or oval cans. 
All sizes and cap openings. 
Uses solder hemmed caps, stick or Guaranteed. Dependable. 


Heated with gas and air, gasoline or with any style burner, and one Capping 
Capacity four to five thousand cans 


One-eighth H. P. required. Space Attachment for 5-gall. Cans $5 extra. 
14 inches by 30 inches by 36 inches. 
Weight 100 lbs. Boxed 130 Ibs. 


HANDY CAPPER MFG. CO. 


Md. State Bank Bidg. 


H 

a 
HANDY 

D 

Y 


Boy or girl can run it. 
Steels changed quickly. 
Price, $75.00, f. 0. b. Baltimore, fitted 


Steel. 


Extra steels $2.50 each, f. 0. b. Balti- 
more. - 


Adjusted from one size to another in 
a few minutes. 


BALTIMORE, MD. 
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MAKE 
PERFECT LABELS 


THE ADDITIONS TO OUR BUILDINGS AND EQUIPMENT 
ARE NOW COMPLETED. 


WE ARE BETTER PREPARED THAN EVER BEFORE 
TO GIVE 


Highest Attainable 
QUALITY 


AND 


Prompt Deliveries 


ASK OUR CUSTOMERS. 


THE CALVERT LITHOGRAPHING CO. 


“THE MODEL SHOP” 


DETROIT, MICH. 


Chicago Office 
938-939-940 Unity Building. 


= 
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Livingston’ Stone Tomato 


Is still in the lead--- 


Canners’ throughout Ohio, Indiana, Maryland, Delaware, New 
Jersey, Missouri, etc., again endorse our statement that Livingston’ s 
Store as grown by us, the originators, is the best and most depend- 
able of all large bright ‘red varieties for canners’ use. 


Buy your Seed from Specialists 


Every ounce of our own varieties of Tomato Seed is grown under 
our personal supervision. It requires /ovs of seed to fill our orders 
each year. We introduced Stone, Paragon, Coreless, Hummer and 
many others. 


Livingston’s Special Strains 
Are never used in bulk and can only be procured from us direct 
or from reliable dealers who sell our seed in original bags and under 
our registered True Blue Seal. Quantities of Tomato seed are annually 
sold under our name and as our stock, which are not of our growing. 


Catalog, Special Tomato Booklet and Special 
Quotations on Request. 
The Livingston Seed Co., Department T, 
Columbus, Ohio. 


J. §. Hull Mfg. Co. 


125-127 East Falls Avenue 
BALTIMORE, MD. 


Gasoline Burners, Fire Pots & Heaters 
Repairs Promptly Attended to 
CANNING HOUSE SUNDRIES 


HULL’S 


PATENT 


How about your soiled and rusty cans? 
MAIER’S SILVER LACQUER, 
will give them, a clean and bright appearance 

JOHN G. MAIER’S SONS, The Lacquer People. 


Manufacturers of 
LACQUERS ALL COLORS FOR CANNERS USE. Baltimore, Md. 


——MANUFACTURERS OF—— 
“COLOSSUS” PEA GRADERS | 
“PERFECTION” POWER CRANES 


The SINCLAIR-SCOTT co. Baltimore, Md. 


“CYCLONE”? PULP MACHINES and PULP FINISHING MACHINES 
WRITE FOR PRICES 
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“CLIPPER” PEA MACHINERY 


Perfect Can Marker 
Will identify every can you pack 
Pea Cleaners; many sizes and styles Markers for Sanitary Cans 


mer Wide, Endless Belt Picking Tables 


“a &€o Ventilated Hopper Trucks 
Individual Pickers 


Sample Graders, etc., etc 


Roller Bearing “‘Giant’’ Viner Feeders 


A. T. FERRELL & CO., Saginaw, Michigan. 


“We 
| 
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Sanitary Economical 


Finishes the Goods 
at a Minimum of Waste. 


Finish your Catsup, Apple and 
Plum Butters, Tomato, Squash and 
Pumpkin Pulp with this machine. 


GET IN LINE WITH UP- 
TO-DATE PULP MAKERS 


W KER Wilkes-Barre, 
Patented in U.S. and Foreign Countries Penna. 


Have You Gotten Yours? 


“I wish to thank you for sending me the HANDY Capper; I find it a useful and 
labor-saving machine. I am delighted with it. A man with only one arm is useing it; it is 


just the thing for small canners.’’ 
WM. GOMM, FAIRHOPE, ALA. 


““We duly received your favor under, date of March 9th and beg to report that we 
have installed the HANDY Capping Machine shipped us, and find that it is satisfactory in 
every respect.’ 

“‘We note the proposition you make us on five or six additional machines. We just 
at present do not need quite so many, but if you will make us the same proposition on four 
of them you may ship them to us at once.’ 

DUNBARS, LOPEZ & DUKATE, NEW ORLEANS. 


The HANDY Capper 


Caps round, square or oval cans. Boy or girl can run it. 

All sizes and cap openings. Steels changed quickly. 

Uses solder hemmed caps, stick or Guaranteed. Dependable. 
wire solder. Price, $75.00, f. 0. b. Baltimore. fitted 

Heated with gas and air, gasoline or with any style burner, and one Capping 
kerosene. Steel. 

Capacity four to five thousand cans Extra steels $2.50 each, f. o. b. Balti- 
per day. more. 

One-eighth H. P. required. Space Attachment for 5-gall. Cans $5 extra. 
14 inches by 30 inches by 36 inches. Adjusted from one size to another in 
Weight 100 Ibs. Boxed 130 Ibs. a few minutes. 


—We Have Many More Testimonials—— 


HANDY CAPPER MFG. CO. 
Md. State Bank Bidg. BALTIMORE, MD. 
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The California Market 


Stocks well cleaned up—Asparagus Futures now demanding attention—California Fruit 


Canners’ Association has named prices for 1913—Large cargo of canned fruits and 


salmon shipped this week—Coast Notes, etc. 


Reported by Telegraph 


February 28, 1913. 

Stocks Well Cieaned Up.—Business in California 
canned fruits continues to be active and the predictions 
made by packers at the close of the canning season to 
the effect that a very close cleanup would be made, de- 
spite the large pack, will be fully fulfilled. In fact, if 
the selling season was to come to a sudden close and no 
more goods would be disposed of until the new pack was 
ready for distribution, California packers would not be 
alarmed at the outlook. Some canners have nothing left 
on hand, and none have iarge stocks. Every variety is 
moving well, with the possible exception of plums, and 
many packers do not handle this fruit. Some foreign 
business is still being done, and domestic buyers are or- 
dering steadily for immediate needs. The outlook for 
the coming season is very satisfactory from the standpoint 
of sales, as stocks in the hands of the wholesale and retail 
trade are light and the export business promises to be 
heavy again. Considerable business is now being done 


in future fruits, but most of the sales being made are sub- 


ject to approval of opening prices, but few concerns car- 
ing to run the risk of naming definite rates at this season 
of the year, especially when crop conditions are not favor- 
able. 

Asparagus Futures.—Future asparagus is now at- 
tracting considerable attention, but heavy purchases will 
not be in order until the large operators announce open- 
ing rates. Many of the sales made to date have heen on 
the basis of last season’s prices. The young asapargus 
shoots are commencing to appear in the fields, and in a 
few favored sections field-grown grass is being cut for the 
market. With a few warm rains to stimulate the growth 
packing can be commenced within a month’s time. Last 
season’s pack is moving off in splendid fashion, and virtu- 
ally a complete cleanup will be made. 

The California Fruit Canners’ Association has named 


prices on the 1913 pack of peas in carlots as follows: No. 


2 Petit Pois, small, $1.90; large, $1.70; extra fine, $1.40; 
extras, $1.25; sifted Early Garden, $1.15; standard Tele- 
phone, $1.05; standards, 95c.; seconds, 85c.; No. 8 stand- 
ards, $4.00, and No. 8 siited, $4.25. Its Del Monte brand 
is quoted at $1.40, Beauty at $1.25 and Eagle at $1.15. 
The demand for Caiifornia Peas is usually so heavy that 
the pack is disposed of before deliveries are commenced. 
Preparing for Salmon Season.—With the opening of 
the salmon canning season but a few weeks away, prepa- 
rations are being made for getting vessels to sea, the pur- 
chase of supplies and the securing of labor. The latter 
matter is causing some of the large operators no little 
concern, as fishermen and cannery hands are asking for 
higher wages and better treatment, and besides, there is 


a shortage of regular hands here. It is understood that 
preparations are on foot again this year to bring laborers 
from the Hawaiian Islands to this port and ship them to 
the Alaskan canneries. This plan was tried last year, but 
proved a failure as the plantation owners on the islands 
resented the inroads of the employment agents and 
blocked the scheme. The first of the salmon packets to 
leave San Francisco for Alaskan waters will leave about 
the middle of March. 

Large Cargo of Canned Fruits and Salmon.—The 
Harrison freighter Craftsman has just sailed from San 
Francisco for Liverpool with a cargo of canned fruit 
and salmon valued at $500,000. The canned fruit ship- 
ment amounted to 100,000 cases, while 75,000 cases of 
salmon were taken. This cargo is within 35,000 cases 
of being as large as the one taken out by the ill-fated 
Workman, which left last fall and recently piled up a 
total loss on the beach near Rio Janeiro. The sea broke 
up the hull and vessel and cargo sold for $8,750. 

The fish business of Oregon fell off about 20 per 
cent. last year from the previous year, according to the 
report of Master Fish Warden, R. E. Clanton, the de- 
crease being more noticeable along the Columbia than 
in the Coast streams. The total fish product handled 
in I91I, not including fish used for local consumption, 
amounted to 50,081,728 pounds, while the 1912 output 
was 41,363,928 pounds. The value of the 1912 product 
was about $4,000,000, as compared with $6,000,000 for 
the previous year. 

The floating cannery Glory of the Seas has been sold 
by her owners, the Alaska Fish Company, to the Glacier 
Fisheries Company for $25,000 and will be used as a 
floating sold storage fish plant. 

The sale of the lease for 390 acres of land by Com- 
missioner Tucker, of Honolulu, marks the beginning of 
pineapple activities at Kapaa, Kauai, T. H. The sale 
was made to the Hawaiian Canneries Company, Ltd., 
and a large acreage will be devoted to pineapples. 

A mass meeting of fruit growers was held recently 
at Placerville, Cal., to consider the proposition of es- 
tablishing a cannery there. A committee headed by 
Charles Rayburn was appointed to investigate and re- 
port. A number of farmers have already agreed to cul- 
tivate given areas to make the project a success. 

_ Tentative plans for a cannery to be located at River- 
side, Cal., have beea drafted by a committee of which 
Frank A. Tetley is chairman. It is planned to incorpo- 


rate a company for $100,000 and to erect a plant at once, 

this to be under the management of R.R. Sutherland. 
Whiting G. Press, who has extensive interests in 

the northern part of California, will erect a salmon can- 
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nery this season at Requa, on the Klamath River. The 
contract for the erection of the cannery building has been 
let to J. S. Robinson, of Eureka, and work on it will be 
commenced about the first of April. 

A site for a canning factory has been purchased at 
Mt. Vernon, Wash., by U. M. Dickey, of the Mt. Ver- 
non Cream Company. 

Laurance H. Armour, cousin of J. Ogden Armour, 
of Chicago, was in San Francisco recently on his way to 
Honolulu to enjoy a short vacation. On his return he 
will visit the Coast branches of the concern of which he 
is a member. Armour & Co. are understood to be mak- 
ing preparations to enter the fruit packing business on 
the Coast. 

W. E. Tallant, a prominent salmon packer, of As- 
toria, Ore., spent a few days here recently on his way 
home from New York. 

Frank Gianinni, of Tulare, Cal., one of the owners 
of the Tulare Canning Company, was here recently on 
a business trip. Nothing definite has been decided upon 
in regard to the operation of the cannery this season. 

C. E. Pierce, of San Francisco, is absent on an East- 
ern trip in the interests of Pierce’s Tunny Fish. 

The Alpine Evaporated Cream Company, and inci- 
dentally the entire canning trade, is securing some fine 
advertising through the medium of the moving pictures. 
A film showing every factory detail is being exhibited in 
Coast theatres. 

“BERKELEY.” 


MAINE CORN SITUATION. 


During the past week or two representatives of a number 
of the leading Maine packers have been in New York, and ac- 
cording to the best information obtainable have sold heavily 
of the prospective pack. 

The price is based upon 90c. f. o. b. Portland for fancy, 
and most of the large packers assert that Maine corn cannot 
be sold for less this season and allow any margin of profit. 
But notwithstanding this, which seems to be substantiated, a 
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number of the smaller packers cut prices to 874%c. The next 


‘move 'was for the larger packers to either buy up the pack or 


the canneries of those packers, and thus get their cheap corn 
off the market. 

It seems to be pretty clearly established that large inter- 
ests have not cut prices and are maintaining them steadily at 
90c., as originally announced. They say they can’t see the 
sense of price-cutting when the cost of packing has increased 
so much during the year past. 

The sale of Maine corn in all grades is reported heavy, 
even at the advanced prices asked, and a considerable volume 
of business is still in progress. Some packers are sold up 
and have virtually withdrawn. Others are accepting only 
small orders. 

Some packers anticipate trouble in securing acreage. 
Growers are disinclined to guarantee the supply required, ex- 
cepting at prices which seem prohibitory. The situation is 
not entirely satisfactory. 


Steel Factory Stools are 
Fire and Wear Proof 


WE build special angle steel 

stools—very solid construct- 
ion—dark green enameled—special 
turned foot—pressed steel or hard 
wood seats as desired—allheights— 
with or without back. No. 4 with 
12” diameter steel seat is a mighty 
fine proposition—ask about it. Send 
for complete steel factory equip- 
ment catalog today. Will show you 
positive saving on your equipment 

OUR REPRESENTATIVES 


S. O. Randall’s Son, Baltimore, Md. 
Bert C, Keithley, Indianapolis, Ind. 
T. M. Lothrop, Chicago, Ml. 


Angle Steel Stool Co. 


OTSEGO, MICH. 


CANTON BOX COMPANY 
2501 to 2515 Boston St., Baltimore, Md. 


PACKING BOXES 


Made up or in Shooks. Cargo or Carload. 


THE AYARS MACHINE CO. 
THE FRED H. KNAPP CO. 
S. M. RYDER & SON. 

WM. S. KERN 


The BROWN, BOGGS CoO., Ltd. 


HAMILTON, CANADA. 


SOLE CANADIAN 


HUNTLEY MFG. CO. 
TACKS MFG. CO. 
BOUTELL MFG. CO. 
BURDEN & BLAKESLEE 
C. J. TAGLIABUE MFG. CO. 


WE ALSO MANUFACTURE UNDER ROYALTY FOR 


THOMAS TOMATO SCALDER, THOMAS SANITARY PREPARING TABLES, 
THOMAS CONVEYORS, FRANK HAMACHEK PEA VINER FEEDER, W. A. TRESCOTT 
FRUIT & VEGETABLE GRADERS, MORRAI, GREEN CORN HUSKERS, 

W. E. B. PATENT GASOLINE GAS MACHINE. 


WE SUPPLY COMPLETE MODERN INSTALLATIONS FOR CANNING FACTORIES 


AGENTS FOR 


CHISHOLM-SCOTT CO. 
MORRAL BROS. 

W. A. TRESCOTT 
SINCLAIR-SCOTT CO. 


CANADA 


As Brokers View the Market 


Latest information from many sections of the country as viewed by the leading Brokers 


—Reports mainly by wire—The canned food situation as IT IS. 


BALTIMORE, MD. 


March ist, 1913. 

Holders of spot Tomatoes feel encouraged by the devel- 
opments in the market for that article during the last two 
weeks, chiefly because of the way the goods have been widely 
scattered in carlots. Nearly every State east of the Rockies 
has drawn on this market for supplies since the first of the 
year in a hand-to-mouth fashion, until the middle of Febru- 
ary, when the orders commenced to increase in size, ranging 
from one up to three or four carloads, indicating an earlier 
than usual beginning of the demand for the spring trade. 
In anticipation of the opening of navigation on the Great 
Lakes, with the customary lower freight rates by the lake 
and rail lines, the jobbers in the sections reached by those 
routes have begun to buy canned foods here for early ship- 
ment. The Eastern markets have also taken spot Tomatoes 


recently in liberal quantities, especially those markets which 
have been reported all along as being overstocked. 


Future Tomatoes were again fairly active this week, not 
in any big blocks, but a steady buying of carlots and upward 
at the going prices. It is more than gratifying to see many 
of the buyers coming back for the same brgnds that gave 
them satisfaction last season. It used to be an axiom among 
the canners that it don’t pay to pack good foods because the 
jobbers, as a rule, did not appreciate quality, and a differ- 
ence of 21%4c. per dozen in the price threw the business to the 
other fellow, who generally contrived to get the best of a 
losing sale, but that feeling is dying out rapidly. The jobber, 
while seeking the low price in a fair way, is paying more at- 
tention to the man behind the contract, the man who delivers 
100 per cent. of what he seils, and who respects his contracts. 
The outlook for the Tomato business in 1913 is considered 


to be excellent, and w2ll-selected brands at today’s prices will 
not lose money for the buyer. 


Some lines of spot vegetables, besides Tomatoes, were 
fairly active again this week, while others were dull and in- 
active. Low-priced Corn, for instance, found more friends, 
and some good-sized lots were purchased and placed in line 
for consumption. Soaked Peas attracted some business at the 
low quotations. A few of the better grades of Green Peas 
were bought, also Sweet Potatoes, String Beans, Lima Beans 
and Kraut, usually in small lots. The spring demand always 


helps the general lines of vegetables, and an early season will 
be valuable to the canners. 


Apples and Pineapples were active again this week. The 
stocks of No. 10 Apples are small, and this market will be 
cleaned up in the spring. In Sliced Pineapples every grade in 
No. 2 cans between $1.00 and $1.30 are sold out, and even the 
highest priced fancy sliced at $1.50 to $1.80 are nearly gone. 
There are some Grated Pineapples of each grade left unsold, 


but the stocks are “‘growing small and beautifully less.’’ Pears 
was the only other article in canned fruits that moved out 
this week, but they were active only in a small way. Berries 
and Cherries were dull and unchanged. 


Cove Oysters were less active than they were last week, 
but the prices are firm because the cost of the raw stock con- 


tinues to be too high. 
THOS. J. MEEHAN & CO. 


ABERDEEN, HARFORD COUNTY, MD. 
February 26, 1913. 
Tomatoes.—There is a better feeling indicated in the Spot 
Tomato market, and while business is of the hand-to-mouth 
order, prices are ranging from 2% to 5c. better. This in the 


face of the absolute absence of trading during the last two 
months speaks volumes. 


Those who bought the cheap goods which were sold around 
80 cents found upon receipt of same that they were nothing 
but Seconds—and some scarcely that—consequently the trade 
has come to realize that for goods of reliable quality they must 
pay from 82% to 85c., and that they are scarce at that. There 
has been no spring buying, and the quantity of goods in first 
hands is estimated at not over 10 per cent. of the pack. It, 
therefore, looks as if all spot holdings of desirable quality 
would be absorbed at present quotations, or better, between 
now and packing season. 


The Future game is still most unsettled. Very few con- 
tracts are being made for raw stock, as growers are demand- 
ing last year’s prices and packers do not feel justified in pay- 
ing same under present market conditions. A cut of a dollar 
per ton this season on raw stock would not quite off-set the 
advance in supplies, and would leave the cost of production as 
high as for 1912. Those who are offering futures at 80 cents 
are “swopping dollars’? as the conservative packer who packs 
a good article in the cap can figures that it costs him 80 cents 
at nine dollars per ton for Tomatoes to deliver No. 3 standards 


on the cars. There must be a ‘‘nigger in the wood-pile’’ some- 
where on the 80 cent. offerings, and the buyer who accepts busi- 
ness on this basis would do well to thoroughly investigate the 
responsibility and reliability of his seller. As the prospective 
cost for 1913 will be the same as that for 1912, many con- 
servative packers have as yet withheld future prices until con- 
ditions become more settled. ‘‘The laborer is worthy of his 
hire.”” The packer has his obligations to meet the same as any 
other business man, and he who is ready to ‘‘swop dollars” or 
offers goods on such a low margin of profit as might be wiped 
out in a few days of running his factory under adverse condi- 


tions should give earnest thought as to whether or not 
he is pursuing a sane, business policy. Conservative packers 
do not feel that they can accept business on the present low 
basis under the uncertain conditions which are prevailing—and 
are biding their time awaiting developments. 


Corn.—The fancy grades of Corn are still scarce, but an 
encouraging feature of the market is that the cheaper grades 
are commanding more attention and continue to be moved in 
good-sized blocks. 


If the cheaper grades were retailed to the consumer at a 
lower price, the consumption would be greatly increased. Some 
of the more progressive and larger retailers are offering this 
cheap Corn to their customers at a reasonable profit, and in 
consequence moving large quantities—but investigation has 
shown that a large proportion of the retailers are selling Corn 
as a ten-cent article, which left the manufacturer’s hands on 
the 50c. basis. This does not give the consumer the benefit of 
the low price and instead of moving stocks leaves Corn on the 
retailers’ shelves unsold. This policy of small sales and large 
profits is most undesirable and most unfair to both consumer 
and producer—and simply clogs the wheels of commerce, and 
is one of the most potent causes for the high cost of living. We 
have recently found Corn being retailed as high as 18 cents 
percan. The average consumer does not know that there is a 
large surplus of Corn—and on account of his ignorance is will- 
ing to pay the regular price which he is accustomed to paying 
from year to year, but this is a fearful imposition on his good 
nature and on his pocket-book, and is one of the crying evils 
of the times and one of the chief reasons why over-production 
becomes such a menace to the industry. We have often found 


that retailers who bought these cheap stocks and were trying 
to make a profit of upwards of 100 per cent. on their sales 
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could not understand why they did not sell more of these 
goods. If our retail friends would stop to consider the unfair- 
ness of this policy to their customers, we believe they could 
not help but change «heir methods—and we believe it to be 


the duty of all interested in the business and interested in fair 
play to exert their influence in overcoming this trade evil, the 
extent of which is hard to estimate, and applies not only to 
this but to many other lines of business. 


We realize that we are speaking frankly, but there are 
times when it becomes necessary to be frank in order to over- 
come long-established abuses which have been ruling for years, 
and which have not been given careful and serious considera- 
tion. 


We believe in “living and letting live.’”’” We do not believe 
in the manufacturer being compelled to either hold his goods 
unsold in warehouse or to sacrifice them in order that those 
engaged in one of the main avenues of distribution may make 
abnormal profits and the consumer pay abnormal prices. If 
the present holdings of Corn were marketed at a fair margin 
of profit by the retailer, we believe the large stocks now held 
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would be much more readily absorbed and the deck cleared for 
a normal Corn pack in 1913. 

The packers feel the necessity of curtailment of their 
product in order that the market may recuperate. We wish 
the retailer would feel the necessity of giving his customers 
the advantage of present low prices and thus do his part in as- 
sisting to put the industry on a normal footing, clearing his 
shelves of present stocks, thereby preparing the way for quick- 
er future distribution. 

We quote prices unchanged from our last issue. 


WM. SILVER & CO., INC. 


To Save Money See the 


“Wanted & For Sale” Ads 
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The J. M. 
BROKERS— 


EXCLUSIVELY IN CANNED FOODS 


PAVER COMPANY 


Address all Correspondence to 
CHICAGO, ILL. 


326 River Street 


JOHN A. LEE 


JOHN B, HENDERSON 
(LonG DISTANCE PHONE, HAYMARKET 3766) 


LEE BROKERAGE COMPANY 
(NOT INCORPORATED) 
657 W. RANDOLPH STREET, 
BROKERS IN 
ALL KINDS OF CANNED FOODS 


Members National D. F. & Canned Goods Brokers Assn. 


Refer to—Any Wholesale Grocery House in Chicago; Mid City Trust 
& Savings Bank, Chicago; Editor of The Trade, Baltimore. 


R. W. MeCANDLESS 
CANNED GOODS A 


Can handle a few more Canned Goods accounts to advantage. * 
Advise immediately what you have to offer. El P. aso, Texas. 


CHICAGO 


PICKRELL & CRAIG CO,, Inc. 


... BROKERS... 
CANNED FOOD SPECIALISTS 


CANNED FOODS DEPT. 


J. L. Craig Paul Fishback Louisville, Ky. 


N. FITZGERALD 
CANNED GOODS BROKER 
Sweet Potatoes Tomatoes 


SUFFOLK = VA. 


Read TOMATO CULTURE-- 1913 Edition 


A BOOKLET THAT WILL HELP YOUR GREWERS 
TO SECURE BETTER TOMATO CROPS 


Sample copy on request Price $5.00 per 100 
W. A. VAN CAMP, 2814 Ashiand Ave., Indianapolis, Indiana 


H. 


Spinach 


HIGHEST AWARD WORLDS FAIR 


DISTRIBUTED BY 
A. J. POSTON, 
Columbus, Ohio 


L. C. KISTLER, 
Kansas City, Mo. 


for BANNERMAN’S PHENYLE DISINFECTANT 


DRY-POWDER NON-POISONOUS 


MANUFACTURED BY 


BANNERMAN CHEMICAL CO. 
SYRACUSE, NEW YORK 


to the Gnning Indust § 
own to the Gnning Indust 


BALTIMORE, NEW YORK AND CHICAGO CANNED FOOD MARKETS, 


Prices Given are for Wholesale Lots at Usual Terms, f. 0. b. Baltimore, New York or Chicago, and Subject to the Usual Discount 
for Cash. Baltimore Prices Corrected by Brokers; New York and Chicago by Special Correspondents. 


UP-TO-THE-MINUTE 
CANNED VEGETABLES CANNED VEGETABLES—Continued. 
SAUERKRAUT}-Best Quality No. 3...... 60 «65 
White Mammoth No. 2}....... $285 235 265 Standard ss 
Green, as 220 195 215 Dry Beans 80 82% 
White, Medium“ 195 220 Maine go 
Green, ‘“‘ 215 180 SWEET POTATOES}-Jersey No. 3....... 80 85 
ss White, Small I ad 2 00 Standard 3....... 7° 711% 
ss Green, I go I I go Jersey 
Tips White, Square “1 ........ 225 220 2435 “ “ Southern 10....... 250 275 
‘Round I 25 I 25 I 25 TOMATORS 8 
“ Green, Square ‘‘ 1 ........ 205 205 215 t a Stan 
BAKED BEANS{-No. I, Plain 36 38 3636 ss Seconds a oe 77% 80 
In 40 37% “ Standard 65 67% 
7° 72% 70 No. 2 Stand. Md. f.o.b.Co. 62% 67% 
BEANSt—Refugee Size Whole No, 2.....% 209 225 £95 s ue 82% 87% 
ac I 40 I 40 “ 
* String, Standard Green ‘‘ 2.. 55 57% 65 - Fancy San. Cans 5% inch... I 15 1 20 
10. 2 25 2 30 2 60 
Cut White go CANNED FRUITS 
as Limas No. I 25 I 30 go 
Red Kidney, Stand. No. 60 62% 65 I 90 90 
BEETS{-Small, Whole S66 60 65 
CORN{— 
; Maine Style Standard......... 55 _ BLUEBERRIES§-Stand. 
MIXED VEGETA-) No. 2—12 Kinds........ 85 BLUEBERRIES—Maine 
OKRA AND No. 2 Standard 75 85 
TOMATOES.t 95 | Red “2 Stand. Water 85 
PEAS*-No. 1 Ex, Sifted E. “ White “ 2 I 27% 
I 20 I 25 I 20 2 Ex. Preserved...... T 
“ 9 ~ Early I 25 I 30 I 25 « 
“ 9 I 185 1 85 TO. 450 4 
“ 2 Ex. Stand. Marrowfats............ ...... IIo 105 No, I Sliced Yellow, .. 95 97% 
” ” 
50 55 65 2 Yellow ......... 80 82% 


Chicage 
go 
85 
I 
3 60 
I 00 
82% 
I 10 
I 20 
I oo 
I 05 
97% 
95 
75 
4 00 
a 75 
97% 
I 15 
3 50 
85 
‘ 
2 50 
2 10 
I 75 
70 
I 60 
ge 
4 50 
IIe 
I 40 
5 95 
90 
115 
I oo 
I 25 
2 40 
8 50 
95 
5 00 
: 1 85 | 
2 00 
I 40 
85 
I 00 
I 60 


Baltimore ew York —Chicage 


PEACHES}-No. I 75 
” I Io 

” ” I 15 

” 80 

” ” I 25 

275 

PEARS}{-No. 2 Seconds in Water.............. 5° 

” 

3 Secondsin Water.............. 65 

3 Standards in Water............ 

vVINE- Bahama Sliced Extra No. 
— 

Hawaii Sliced Extra 2%..... 2 45 

Eastern Pie Water 

” ” ” 
PLUMSt—Water 
Syrup 

RASPBERRIES§—Black Water 85 
Red 85 

Black Syrup’ 2 ..... I I§ 

Red 

” Black Water ’’ Io .....  ...... 
STRAW- Ex. Stan. Syrup No. Sisuccs I to 
BERRIES§— Preserved I 30 
Extra Preserved wa I 40 

Standard go 

” Extra Preserved 85-90 

Preserved wa 80 

Standard Water ’’ Io...... 5 00 


CANNED FISH. 
HERRING ROE*-Stan. No. 2 


LOBSTER*-Flats, 
OYSTER S§-Stan. 5 oz. Nor 
in 
” ” 8 oz. ” 
Selects 60z. ”’ 
” ” 12 oz. ” 
SALMON—Sockeye 
Flat ”’ 
” ” ” 
Red Alaska Tall ”’ 
Flat ” 
” ” ” 
Cohoe Tall 
” ” Flat ” 
” ” ” ” 
Pink Tall 
oe % 
on 
Medium Red, Talls.................... 
SHRIMP}{-Wet or Dry 1%. 
Wet oF Dry NO, 5 


(Baltimore Shrimp prices f.o b. Mississippi.) 
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(2) untae Meehan & Co., Brokers 


Cranwoll & Ce., Brokers 
EG, Shriner & Brokers 
Taylor & Son, Broars 


Wew York and Chicago prices Corrected by Special Correspondence, 


REGULAR AND SANITARY CANS 


F. O. B. SHIPPING POINT. 
Season 1913. Prices in effect January 1. Car load lots only. 


Regular, or Cap Hole Cans. 


The American Can Company, Boyle Can Company, Continental 
Can Company, Johnson-Morse Can Company, Southern Can Com- — 
pany, quote the following prices for Cap Hole Caus:— 


: : January February March After 

Size Opening { Net Cash on Delivery March 

I 1% in. $ 9.00 $9.15 | $9.30 $ 9.50 
2 1% in. 12.00 12.25 12.50 12.75 
2% 21-16in. 15.75 16.05 16.35 16.75 
3 21-16in. 16,25 16.55 16.85 17.25 
3Jersey 21-16in. £7.25 17.55 17.85 18.25 
10 I12-lbs. 2 1-16in. 42.00 42.60 43.20 44.00 


Solder Hemmed Caps, per thousand, 1% inch, $t.10; 21-16 inch, 
$1.60; 2 inch, $1.85; 2 7-16 inch, $2.00. 


OYSTER CANS Per M. 

3 ounce 2-11-16 inch diameter 2-% inch high £ 8.50 
ee 2-11-16 3-% 8.75 

6 3-% 375-16 II.00 
3-% 3-15-16 11.25 


Sanitary, or Open Top Cans. 

The American Can Company, Boyle Can Company, Continental 
Can Company, Johnson-Morse Can Company, Sanitary Can Com- 
pany, Southern Can Company, quote the following prices for 
Sanitary or Open Top Cans:— 


Size { January February March After 

Net Cash on Delivery March 

$10.50 $10.65 $10.80 $11.00 
14.25 14.50 14.75 15.00 
18.50 18.80 19.10 19.50 
“ 3 4% inch 19.00 19.30 19.60 20.00 
19.50 19.80 20.10 20.50 
21.50 21.80 22.10 22.50 
*€ Yo 112-lbs. 43.00 43.60 44.20 45.00 


OFFICIAL STANDARD SIZES OF CANS. 


AND Cap CANS DIAMETER, HEIGHT. 
2-11-16 


4-9-16 
4 
4-% 
6-4 
4 
4-9-16 
4-% 
7 
CANNERS’ METALS. 
torotons 1to,4tons 
PIG or Federal 435 
4x% 8x10 
SOLDER—Drop and Bar......... 
«. Wire Segments...... 


TIN PLATES. 


14x20, 107 lbs, Base Bessemer Steel 
14x20, 100 lbs. ‘‘ Bessemer Steel 
14x20, 95 lbs. ‘‘ Bessemer Steel.. 
14X20, 90 lbs. ‘« Bessemer Steel 


85 85 
285 250 
425 35° 
67% 9s 
75 85 
I 20 
75 
60 
70 
85 
== 
87% 
87% 
I 20 ‘ 
5 75 
I lo | 
I 40 | 
45" 
92% 
ge 
5 25 
25 No. 1 si | 
80 
lo 80 
155 I 
I 40 I Ro 
im 
147% 1 45 
145 1 65 
75 80 
240 
I 35 I 40 
75 
117% I 40 
Igo 85 
I oo I 00 
F. O. B. MILL 


Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


Machinery For Sale. 


For Sale.—One Coibert Rotary Tomato Filler, in A 
No. 1 condition, used in packing about 1,000 cases. 

Also one Harris Hoist, in No. 1 condition, with 70 ft. 
of iron track. 

Ten 40’x72” opened top kettles with 40 crates to 
match, as good as new. 

40 Double-wheeled trolleys with track, 4 switches, 
2 right and 2 left. 

If you want good articles at low prices inquire imme- 
diately. 

WINTERS & PROPHET CANNING CO., 

Mt. Morris, N. Y. 


For Sale——Two second-hand Hawkins cappers; in 
good running order; newly equipped with universal 
wipers and aciders last season; run last season up to 
65 cans per minute with good results. Also one Climax 
Gas Machine in perfect condition. 

Central Lake Canning Co., 
Central Lake, Mich. 


For Sale.—Brand-new power-capping machine; 5,000 
No. 3 cans per day; operated by boy or girl. Heated by 
gasoline, kerosene, or gas and air. Address, 
“QUICKLY,” care The Canning Trade. 


For Sale-—Two 80 H. P. Vertical Boilers, in good 


Machinery For Sale.—Continued. 

For Sale——One Hawkins No. 2 Capper; in good or- 
der, with wiper and ten feet of extra chain. Also one 
Merrill-Soule Corn Cooker. Answer “S. V. E.,” 

care The Canning Trade. 


Factories For Sale. 

For Sale.—-A well-equipped Cannery in a nice loca- 
tion, center of the trucking section of Anne Arundel Co., 
Md. Located at Portland, Md., on the W., B. & A. R. R., 
between Odenton and Annapolis Junction. Apply to G. 
M. Murray Sons Canning Company, Odenton, Md. 

For Sale.—A tomato factory in good condition, with 
all necessary equipments for packing 20,000 cans per day. 
Cheap freight by water, load direct on steamer at factory; 
good tomato section. A summer hotel nearby, with priv- 
ilege of bath. 

Apply E. C. R., care The Canning Trade. 
Seeds For Sale. 

For Sale.—150 Bushels Alaska Seed Peas, being sur- 
plus over our own requirements on account of a better 
percentage delivery than previous year. Finest quality 
seed. Samples on request. 

Torsch Packing Company, Baltimore, Md. 
Machinery Wanted. 
Wanted.—Two Second-hand Pea Fillers, 1 M. & S. 


condition. Address “BOILERS,” Corn Cooker, Filler. Name cash price; state condition. 
Care The Canning Trade. Address Box 116, The Canning Trade. 


If its RIGHT 


preference to the others. 
ties to prove this statement. 


“We have had three of your viner feeders in use dur- 
ing the past season and have found them a marked 
saving, and further, they being Simply constructed ma- 
chines, they have given no trouble at all. We will prob- 
ably use more the coming season.” 

BANNER CANNING CO. 


Ogden, Utah, Dec. 4, 1912. 


I N. WHITE 


MANUFACTURER 


It’s a WHITE 


The attention of Pea and Bean packers is called to the merits and advantages 
of using a reliable and economical Viner Feeder in conveying your vines from the 
farmers’ wagons into the big viners, without handiing. 
machine and one that will pay for itself the first season is found in 


The WHITE Viner Feeder (Peas or Beans) 


This viner feeder will handle green lima beans equally as well as peas, and 
is the only machine on the market that will do this. 
has been in direct competition with other makes and has always been retained in ( 
Names and addresses will be furnished to interested par- : 


The greatest labor saving 


The WHITE viner feeder. 


READ THE FOLLOWING TESTIMONIALS FROM PRACTICAL USERS 
(New letters appear each week) 


“We used your feeders for our viners last season, 
and found them very satisfactory. They did all that was 
asked of them, and anyone looking for a practical ma- 
chine to feed vines into pea viners will find your ma- 
chines entirely satisfactory.” 

WILSON 
Mexico, N. Y., Dec. 19, 1912. 


Mt. Morris, N. Y. ( 


CANNING COMPANY. 


= 
iy 
: 


LANDRETHS’ PEDIGREE 


We are now 
ready to book 
orders for all vari- 
eties of Seed used 


by Canners for 
crop 1913 


Write us for 
CANNERS’ 
PRICE LIST 
and inform us 
what you want 


LANDRETHS’ BEST BEET, 
WHEN OF CANNING SIZE, 
AT 42 DAYS FROM SOWING 


Round in shape, beef-red in 
color, better than Detroit or 
any other variety of Beet. 


RSS 
QUARTER POUND 


TOMATO 


LANDRETHS’ RED ROCK 


SHORT GREEN PROLIFIC, WHEN 
OF PICKLING SIZE, 50 DAYS 


Fine stock for pickling. Vines short and 
compact. Can be planted 
in close rows. 


See testimonials on the other side, 
many of them from your business 
acquaintances, and all well-known 
packers—a few out of some hundreds 


Henderson’s, 50 Days 
DWARF LIMA BEANS 


Landreths’ Bush Lima Bean Pod is one-fifth larger 


SEEDS 


Beauty 


Size 

Smoothness 

Solidity 
Productiveness 
Weight 

Freedom from Cracks 
Long Standing Habit 
Freedom from Disease 
Amount of Pectin 
Minimum of Water 


Completeness of Ripen- 
ing 


Landreths’, 46 Days 


and the green Seeds are one-fifth fatter than the 
Henderson’s, which it resembles, but is in every 
way superior. 


D. Landreth Seed Company 


Founded 1784, that being 129 years 
continuously in business 


Bloomsdale Seed Farms, Bristol, Pennsylvania 


<= 
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THE Canning TRADE 


A Few Testimonials out of Over Two Hundred 


AS TO LANDRETHS’ BUSH LIMA BEAN 
From W. C. Presstnc Canninc Co., Norwalk, Ohio, Nov. 15, 1912: 
We planted the Landreths’ New Dwarf Lima Bean as an experi- 
ment this season and found them very satisfactory, and we are 
handing you an order for our requirements next Spring, 1913, 
amounting to ten times as many as we used last year. 


AS TO LANDRETHS’ RED ROCK TOMATO— 
Crop 1912 


From GraFTON JoHnson, Greenwood, Ind., Nov. 16, 1912: 

We are not in the habit of giving testimonials, but will say 
that we like Landreths’ Red Rock Tomato for canning purposes 
better than any other variety. Your records show that we have 
been increasing our orders for Seed every year. We aim to plant 
about two-thirds of our entire crop with Landreths’ Red Rock. 


From J. T. Potk Company, Greenwood, Ind., Oct. 26, 1912: 


We have been using Landreths’ Red Rock Tomato Seed for the 
past two or three years, and find them very satisfactory. We be- 
lieve that they are especially adapted for our Southern Plants. 


From the Dyer Packinc Company, Vincennes, Ind., Oct. 23, 1912: 

We are very much pleased with the Landreths’ Red Rock To- 
matoes, being the best shape and best color of any Tomatoes that 
we have ever grown. 


From the Van Wert Packinc Company, Dayton, O., Oct. 26, 1912: 

We congratulate you on your Red Rock Tomatoes. They are 
fully up to every statement you made on them. We expect to 
use them extensively at our plants another season. Hope that other 
packers have met with the same success as we have. 


From the Micnicgan Rerininc & PRESERVING Co., Menominee, 
Mich., Oct. 28, 1912: 

We planted about seventy acres of Tomatoes, four varieties, and 
the Landreths’ Red Rock was far ahead of any other variety. The 
fruit was smooth, well colored, and good sized, and though we had 
an extremely wet season the vines showed no blight, and kept in a 
healthy condition right up to frost time. Our planting this coming 
year will be nearly all Landreths’ Red Rock. 

From CanninG Co., Kaysville, Utah, Nov. 2, 1912: 

We have used the Landreths’ Red Rock Tomatoes at our two 
plants during the last two years and they have given us uniform 
satisfaction, as the Tomato is equally as solid as the Stone and 
comes a little earlier. 


From the Hyman PickLe Company, Louisville, Ky., Oct. 26, 1912: 

The Landreths’ Red Rock Tomato Seed, which we have used 
for our catsup Tomatoes this past season, has given very good satis- 
faction. Our crop was short on account of excessive rain during 
the early part of the season. The Tomatoes were all very perfect 
in shape and of a beautiful red color. We have produced excel- 
lent catsup with this variety of Tomatoes, and have duplicated our 
order for Seed with you. 


From Austin B. Merrirr Packtnc Company, Highland, N. Y., 
Oct. 30, 1912: 

I do not expect to grow anything next year but your Red Rock 
Tomato, as it is the finest Tomato that I ever saw, it being so solid 
and having so few seeds in it, making it a very fine Tomato for can- 
ning purposes. 


From the Nationat Pickte & Cannina Co., St. Louis, Mo., 
Oct. 29, 1912: 
We have used your Landreths’ Red Rock Tomato Seed the past 
two years, and are well pleased with the results. 


From the E. C. Fiaccus Foop Propucts Co., Wheeling, W. Va., 
Oct. 26, 1912: 

We have had very good success with Landreths’ Red Rock To- 
matoes. The twenty-five pounds of Seed purchased from you last 
season was distributed among our growers at both New Philadelphia 
and Barnesville, thus giving it a fair trial as to the quality and yield. 


From G. T. Reppen & Co., Denton, Md., Nov. 18, 1912: 

We have used or sown Landreths’ Red Rock Tomato Seed for 
the past four seasons and have bought a supply for 1913, for all 
of which we pay you $2.50 per pound, when we could buy elsewhere 
for $1.00 per pound. Can you find a better testimonial for the 
Landreths’ Red Rock Tomato Seed? 


From W. E. Ropinson & Co., Bel Air, Md., Aug. 8, 1912: 

After examining about 100 patches of Tomatoes in this section, 
we are glad to advise you that by far the most prolific were those 
of Landreths’ Red Rock. 


From Carr. W. P. Wricut, Pennsgrove, N. J.. Oct. 25, 1912: 

I bought many pounds of your Landreths’ Red Rock Tomato 
Seed for my growers. I have watched them closely and _ find 
them a first-rate variety—good croppers, good fruit, good size, 
come early, stay late—in fact, they are about all one could expect, 
as I have seen the Red Rock double the crop on light and poor 
land alongside of other varieties. 


From the Joun EK. Diament Packina Co., Cedarsville, N. J., Oct. 
26, 1912: 
We have used a lot of your Rep Rock Tomatoes this year 
and find them very good stock. They have the color and they 
are as good croppers as any Tomatoes we have ever grown. 


From Tuomas Roserts & Co., Philadelphia, Penna., Oct. 24, 1912: 

We have sold your Landreths’ Red Rock Tomato Seed during 
the past several seasons to quite a number of our packers, and 
the reports we have had from them indicate that it has given satis- 
faction in every instance. 


From Dominion Canners, Brantford, Canada, Nov. 28, 1912: 
We will try the Tomato Landreths’ Northern Latitude this 
year, and if satisfactory you may get a large order next year. 
Landreths’ Red Rock Tomato turned out very satisfactory 
this year. This Tomato is earlier than the Greater Baltimore and 
we consider it a better canning variety. 


The D. Landreth Seed Company, Bristol, Penna., introduced the Landreths’ Red Rock and are the only people 


having it in its original purity. 


Sold only in sealed cardboard lithographic packages of } and } Ibs. All else is only an imitation. 


DALE SEED FARMS 
D. Landreth Seed Co. SRISTOL, PENNSYLVANIA. 
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THE CAN 


What Some Users Say: STANDS STILL 


‘*We run for weeks and did not lose a can.’’ 

‘*No need for poor cans unless you want them.’’ 

‘We have the seamer running fine, have not lost a can in two 
weeks.”’ 

‘*We run hundreds of cases and not a can lost.’’ 

The can stands still. No slop, no waste. 

This machine is designed for sealing open top cans after being filled. 

The operator places the filled can, with the cover in position, on 
the conveyor on the left as shown. Thecan is taken under a header, 
where the cover is pressed into position and fastened there; it is then 
taken into a dial which moves it around into the seaming head, where 
the can stands still during the seaming operation. 

These machines are regularly built fer one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Cans 


A Great Success. | Why Not Use Them. 


The Improved Lock and Lap Side Seam for Open Top Double ee il 
Seam cans was ORIGINATED, DEVELOPED AND PATENTED «sTEWARD” DOUBLE SEAMER, Ne. 6 
by us. With Automatic Feed For Round Cans 
We are the sole owners of this patent. 
All persons are warned against infringing this 


& A. STEWARD, Rutland, Vt. sanitary cans with 


OC 


Take No Chances 


Insure the output of your Cappers, both in 
respect to quantity and the security of the seal, 
by installing the Twentieth Century Gas 
Machine. Hot, clean fires all the time, at the 
lowest cost. Savings effected usually pays for 


Apparatus in a short time. 
Write for Catalogue and Proposition. 


No. 405-413 EAST OLIVER STREET, BALTIMORE, MD. 
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LATEST IMPROVED GAN END SOLDERING MACHINE USING WIRE SOLDER. 


PATENT TO BE APPLIED FOR 


The above cut illustrates the latest improved can end soldering machine, using wire solder, the most 
economical solder user on the market. 

The machine has a capacity of 80.000 perfect soldered cans per day of ten hours. Simple and durable in 
construction, and easy to operate. 

The machine is continuous, with six wire feeds, and so constructed that when not in use, can be thrown out 
of contact of the flame by a lever, the solder tubes are set far enough apart to distribute the solder evenly 
around the can, this insures a perfectly soldered can, using the least amount of solder possible. 


SOLD ONLY BY STEVENSON & CO., 
6Ol-7 S. Caroline St., = = = = Baltimore, Md. 


The Hughlett Can Lacquering Machine in Operation 


SHOWING HOW THE WORK IS DONE 


The above illustration is taken from one of these The lacquer is applied with a nice, smooth, even 
machines in operation in a Puget Sound salmon can- finish all over surface of can. 
nery. It is working on 1-lb. Talls Salmon and is putting Over 200 of these machines are now in use and it 
through about 58,000 CANS PER DAY of ten hours. carries the endorsement of some of the heaviest packers 
Note the ease and facility with which it handles in the United States. 
this work. Cans require only to be fed to machine and Write us for particulars and get a sample lacquered 
are Lacquered and Delivered all dried and ready for can. Get in line with this work. It is worth your atten- 
piling. tion. Outside lacquering is becoming popular. 


SEELY | BROS. Manufacturers Blaine, Wash., U.S.A. 
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THE Canning TRADE 
EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this 
column Free for securing either positions or hands. To all others 
the charge is $2.00 per inch, per insertion $5.00 menthly; cash 
with order, Where the address is care of THE TRADE, stamps 
should be sent to be used in forwarding answers, as the P. O. re- 
quires renewed postage on such, 

Advertisements will be carried for one month from date re- 
ceived, unless notified to the contrary at the end of one month. 
Advertisers should drop us a postal if the ad is wished continued. 

Orders for this column will not be acknowledged by letter but 
all advertisements will be inserted or discontinued, whichever the 
instructions may be. 


HELP WANTED. 
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SITUATIONS WANTED—Continued. 


PosITION WANTED.—As Superintendent-Processor for 1918, or 
longer, on peas, corn, tomatoes, tomatoes and okra, string-beans, 
apples, pumpkin, sweet potatoes, hominy, sauerkraut, pork and beans 
and red kidney beans. Experienced with all canning machinery; 
good machinist; married man; absolutely temperate; and can furnish 
the very best of references. Address, Harry C. Norton, Kirk, Ky. 


WANTED.—A position as jelly and ay cook, catsups, etc., long - 
years of experience. Address WILSON, care The Canning Trade. 


WANTED.—Position as superintendent. Can build and equip the 
factory. Have had 23 years experience in the canning of fruits and 
vegetables. First-class machinist, and understand Sanitary Can 
Machinery. Can furnish the best of references from present employ- 
ers. Address ‘‘X X Y’’, care The Trade. 


WANTED.—Superintendent experienced in ickle, kraut, 
catsup and canned foods line. Must understand packing thoroughly; 
also handling of help. Replies confidential. Address, ‘‘Sauces,’’ 
care The Canning Trade. 


WANTED.—10 or 12 Bohemian women to peel and pack tomatoes 
for season of 1913; quarters furnished. Wish an interpreter to ac- 
company them. Address, P. O. Box 236, Toano Va. 


WANTED.—Man who thoroughly understands packing fancy 
corn; to equip plant and take entire charge of putting up the product 
of 100 acres. Must understand Burnham Cooker. Address, 


“100 Acres’’, care The Canning Trade. 


WANTED.—Forewoman for fruit canning factory in New York 
State. Must be competent, none others need apply. Address 


“ROTH’’, care The Canning Trade. 


WANTED.—Man who thoroughly understands the manufacture of 
High Grade Tomato Catsup without a preservative. Must be strictly 
sober and a steady worker, capable of handling help. Permanent 
position with good salary for the right man. Address “‘F. C. 0.” 
care The Canning Trade. 


WANTED.—A man as Superintendent of open canning factory in 
Delaware. A No. 1 position to right party. 
Address, R. A. SINDALL, 2639 N. Calvert St., Baltimore, Md. 


WANTED.—As assistant’ foreman in Can-making Shop of food 
manufacturing concern, man, young, experienced in the making of 
sanitary cans, especially in the double seaming operation. Must also 
have a knowledge of taking care of power presses and slitters. 
Steady position for the right man. Answer, giving full particulars 
and wages expected. Address Box 20, care The Canning Trade. 


SITUATIONS WANTED. 


WanTED.—Canners who are in need of reliable Superintendents, 
processors or managers, to write to the Secretary of the Processor’s 
Association, care of The Canning Trade, and get a list of available 
men. No charge whatever made for list of names or information 
furnished. 


PosIT1IoNn WANTED.—I am open for a proposition with a reputable 
Label and Color Printing House, as Salesman or Manager for branch 
office. Am throughly experience with all branches of the business, 
both merchanically and commercially. Have been associated in the 
business over 18 years. Am desirous of making connection in a re- 
sponsible and trustworthy capacity. Address LOUIS, care The 
Canning Trade. 


8 

WANTED PosIt1Ion.—As Manager or Superintendent Processor 
by a man used to handling a large plant with foreign and other help, ex- 
perienced in packing a high grade of canned goods, among them Peas, 
all kinds of Beans, including Wax, Green, Lima, Kidney and Baked, 
Corn, Succotash, Corn Cream, Beets, Kraut, Pumpkin, also a full line 
of other vegetables and fruits. Would be willing to invest some cap- 
itial to show good faith and obtain a working interest in the business 

Best of reference furnished, ready to start lst of March. Address 
HUSTLER, care The Canning Trade. 


SrtuaTIoN WANTED.—For 1913 and longer. Experienced man 
wants position with good firm as superintendent. Tomatoes and 


Catsup a specialty. Can install and repair all kinds of machinery. 
Address, ‘‘N. J.’’, care The Canning Trade. 


POSITION WANTED.—Position of Superintendent and Processor, 
have had ten years of experience with one of the largest and best 
canning plants in N. Y. State, packing fancy Peas, Beans, Corn, 
Succotash, Lima Beans and Pumpkin. Open for position anytime. 

Address, ‘“‘J. J. S.,’’ care The Canning Trade. 


WanrTED.—Position by an experienced processor and superintend- 
ent; have had years of experience in all lines, including jams, jellies, 
condiments, catsup, baked beans etc. Might invest some captial 
under proper conditions, and would be able to take full charge of the 
manufacturing end of the business. Address CAPITAL care The 
Canning Trade. 


WANTED Position.—As foreman in Pickle or Chili Sauce depart- 
ment or as cook. Working strictly under the Pure Food Laws. 
Honest, sober and steady worker, and am able to handle help. 
Strictly attend to business and can give best of references. Address 
COOK, care The Canning Trade. 


PosITION WANTED.—By a man that can build and equip can- 
ning factories, (the larger the better) and can handle them from the 
office down, or to manage a plant already built; can handle all kinds 
of Fruits, Vegetables, Catsups, Preserves, Jellies &c. Address, 
““EXPERT”’ care The Canning Trade. 


WANTED PosITION.—By a practical canner of 25 years experience 
on all lines of fruits and vegetables, bar none; and can pack the goods 
right, and show profit on same. Am well acquainted with both lines, 
Sanitary and Soldering Machines, and have A No.1 references from 
former employers. If in want of a canner, drop me a line and let’s 
get acquainted. Address ‘‘M. D. L.’’ care The Canning Trade. 


PosITION WANTED.—As Superintendent or Processor, have had 
10 years experience in canning tomatoes, sweet potatoes, peaches, 
pears, blackberries, also herring and herring roe. Am experienced 
with continental double seamer and all modern canning machinery. 
Will be open for position June ist, 1913. Address 
W. M. BEAUCHAMP, Hyacinth, Va. 


IF YOU WANT 


A New Formula 
Special Information 
Factory Advice 

Process Times and Data 
The Services of an Expert 


Consult 


W. L. HINCHMAN 
1 W. Main Street 


HADDONFIELD - - N. J. 
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46 CANNERS READY REMINDER OF 


MACHINERY ANB SUPPLIES USEB IN CANNERIES AND A 


LIST OF RELIABLE HOUSES THAT SELL THEM. 


Air Pumps. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
J. S. Hull Mfg. Co., Baltimore. 
Sprague Canning Machinery Se Chicago. 
American Compressor & Pump Co., 


re. 
Keystone-Dawnie Driller Co., Beaver Falls, 
Pa. 


Books on Canning, Preserving, Ete. 
“A ‘Complete Course in 
paid. Address The Tr 


Bottie Capping, Corking, Filling Machines. 
Max Ams Machine Co., New York City. 
Sprague Canning Machinery Co., Chicago. 


Boxes and Bo 
Canton Box 


Boxing Machines. 
Fred H. Knapp Co., Westminster, Md. 


Brokers. 


Lee Brokerage Co., Chicago. 

m Ws McCandless, El Paso, Texas. 
H. N. Fitzgerald, Suffolk, Va 

J. M. Paver Co., Chicago. 


Cans and Solacr Hemmed Uaps. 


American Can Co., New York, Baltimore, 
Chicago, San Francisco. 

Boyle Can Co., Baltimore. 

a — Can Co., Syracuse, Chicago, Bal- 


tim 
Johnaon-Morse C Can Co., W. Va. 
ta: Can C Fairport, 4 
Southece Can Co. Baltimore. 


Making Machinery, Dies, Presses & Tools. 
(Crimpers, Testers, Seamers, etc.) 


Ayars Machine Co., J. 
B. W. Bliss Co., Brook! 


Y. 
Max Ams Machine Co., iV Vernon, _ he & 


John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, mm 
Torris, Wold & Co., Chicago, I 


Can Markers or Stampers 
A. T. Ferrell & Co., Saginaw, Mich. 


Canners’ Supplies. 
Ayars Machine Co., Salem, N. J. 
Brown-Boggs Co. ‘Hamilton, Ont. 
Gee. E. Lockwood Co. Philadelphia. 
Sinclair Scott | Co. Baltimore, 
rague Canning nery Co., Chicage. 
R. Stickney, Portland. 


Cap Flacing Machin 
E. M. Lang Co., Portland, Me. 


Dan Righting Machine. 
Burden & Blakeslee, Cazenovia, N. Y. 


Can Straighteners. 
Sprague Canning Machinery Co., Chicage. 


Capping Machines, Power and Hand. 


Ayars Machine Co., Salem, N. J. 

Handy Capper Mfg. Co., 

Max Ams Machine Co., Mt. Vernon, N. Y. 
BE. Renneburg & Sons, Baltimore 
L. & J. A. Steward, Rutland, vt. 
Sprague Canning hinery C 


Capping Steels. 


B. M. Lang Co., Portland, Me. 
Geo. B. Lockwood Co. Philadelphia. 
Handy Capper Mfg. Go., more. 
Max Ams Machine Co., Z. 
EB. Renneburg & Sons re. 
Sinclair Scott Co., Baltimore. 
Sprague Cas Co., Chicage. 

rague Cann ng chinery 

ckney, Portian 
Zastrow, Bal 


Catsup Machines. 
Brown-Boggs Co., Hamilton, Ont. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Wm. S. Kern, Pa. 


Bal 
Sprague Canning ‘Machinery Co., Chicago. 


Censulting Experts. 
WwW. L. Hinchman, Haddonfield, N. J. 


Corn Cookers, Fillers and Mixers. 


oO. 
Canning Machinery Co., Chicago. 


Corn Huskers, Cutters and Silkers. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co. oo 


Silver Creek, N. Y. 


Morral Bros., Mo 
Peerless Husker Co.. Buffalo, N. Y. 
Sprague Canning Mach. Co., Chicago. 


Crates, Irom Process. 
Morral Bros., Morral, O. 
&. Renneburg & Sons, Baltimore. 
Sere — ng Machi 
Zastrow, Baltimore. 


Disinfectants. 
Bannerman Chemical Co., Syracuse, N. Y. 


Engines, Boilers, Fittings, ete. 
B. Renneburg & Sons, Baltimore. 
Slaysman & Co., Baltimore. 


Filling Machines—All Kinds. 
Ayers Machine Co., Salem, N. J. 
untley Mfg. Co., rer Creek, 
Scott Co aitimore. 


R. Stickney, Portland 


Fire Pots. 
Ayars Machine Co., Salem, N. J. 
E. W. Bliss Co., Brook! A 
J. 8. Hull Mfg. Co., timore. 
Cc. M. Kemp Mfg. Co., Baltimore. 
BE. Renneburg & Sons, Baltimore. 
H. R. Stickney, Portland, Me. 


Grasselli Chemical Co., Cleveland, O. 
Geo. E. Lockwood Co., Philadelphia. 


Gas Machines. 
Romp Co., Baltimore. 
” Gas Machine Co., Muskegan, Mich. 


Insurance. 


Canners’ Exchange, 
(lansing B. ‘arner, Manager.) 


Kerosene Oil Systems. 
J. 8. Hull Mfg. Co., Baltimore. 


Kettles, Process and Jacketed. 
Geo. B. Lockwood $e Philadelphia 
Zinclair Scott Co., Baitimore. 
Edw. Renne burg. & Sons, Baltimore. 
Geo. W. Zastrow, Baltimore. 


. 


Labels. 
ag Litho. ay Detroit, Mich. 
J. Kittredge & Co., Chicago. 


& Deeller Co., Baltimore. 
Stecher Litho. Co., Rochester, 


Labeling Machines. 
Brown-Boggs Co., Hamilton, Ont. 


H. Knapp Co., Westminster, Md. 
Morral Bros., Morral, O. 


Lacquer. 
John G. Maiers’ Baitimere. 
Seely Bros.. Blaine, Wash. 


Lacquering Machines. 
Seely Bros., Blaine, Wash. 


Oyster Machinery. 


Bdw. Renneburg & Son, Baltimore. 


Canning Machinery | Co., Chicage. 


. W. Zastrow, Baltim 


Paring Machines, Apple, eto. 
Sinclair Scott Co., Baltimore. 


mery Co., Chicago. 


Paste. 


Fred H. Knapp Co., Ma. 
Tacks Mfg. Co., Utica, 


Patent Atturneys. 
Rdw. 8. Duvall, Jr., Washington, D. C. 


Pea Separators or Graders. 
Brown-Boggs Co., Hamilton, Ont 
A. T. Ferrell & Co., Saginaw, Mich. 
Co., Silver Creek, N. Y. 


w. Son. Baitimore. 


T. Ferrall & Co., —e Mich. 
Grain Cleaner Co., Silver Creek, 


Pea Vine Feeders. 
Brown-Boggs Co., Hamilton, Ont. 
Frank Hamachek. Kewaunee, Wis. 
A. T. Ferrell & Co., Saginaw, Mich. 
I. N. White, Mt. Morris, N. Y. 


Pineapple Machinery. 
B. J. Lewis, Middleport, N. Y. 
The John R. Mitchell Co., Baltimore 
Sinclair Scott Co., Baltimore. 
Stevenson & Co., ‘Baltimore. 
Ww. Zastrow, Baltimore. 


Pulp Machines. 
Brown-Boggs Co., Hamilton, Ont. 
Wm. 8S. Kern, Wilkes- -Barre, Pa. 
Sinelair Scott’ Co., Baltimore. 


Pamps. 
Keystone-Downey Driller Co., Beaver Falls, Pa. 


Salt 
Colonial Salt Co., Akron, Ohio. 


Sanitary Cans. 
o_tee Can Co., New York, Baltimere 


Continental Can Co., Chicago, Syracuse, Ba 


Sanitary Can Co., Freeport, N. Y. 
(Indianapolis, ridgeton) 
L. & J. A. Steward, Rutland, 


Sanitary Can Making Machinery. 
B. W. Bliss Co., Brookl 
Max Ame Machine Co., Mt. Vernon, N. Y. 
L& teward, Rutland, Vt. 
Torris, Wold & Co., Chicago. 


Seeds. 
D. Landreth Seed Co., Bristol, Pa. 
Leonard Seed Co.. Chicago, Ill. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Livingston Seed Co , Columbus, Ohio. 
J. Bolgiano & Son, Baltimore. 


Sieves and Screens. 
rague ning Mac nery Co., cage. 
wae S. Kern, Wilkes Barre, Pa. 


Scalders, Tomato, etc. 
Ayers Machine Co., Salem N. J. 
ntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, oO. 
Edw. Rennebure & Son Baltimore. 
e Canning Machinery 
= Right System, Aberdeen, Ma. 


Solder and Metals. 
E. M. Lang Co., Portland, Me. 


Solder Cap Hemming Machines. 

B. W. Bliss Co., Brooklyn, N. Y. 
Torris, Wold & Co., Chicago. 

E. M. Lang Co., Portland, Me. 


String Bean Machinery. 
Bestiey Mfg. Co., Silver Creek, N. Y. 


Lewis. Middileport, 
Grain Cleaner Co.,” Silver Creek, 


N. 
A. & Co., Saginaw, Mich. 


Wipers, Can. 
Machine Co., Golem, N. J. 


ay Machinery Co., Chicage. 


‘ 
3 Cranes and Carrying Machines. ‘ 
Sinclai 
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THE Canning TRADE 


PERFECT BUTTING 


Without Using a Single Moving Part 


A simple mechanical principle, 
Every Ear, regardless of size, placed 
in correct position to cut the Butt 
without waste. 


HUSKERS 


Have Proven Their Worth to More Than 200 Corn Canners 


THEY HUSK ALL THE CORN 125 FACTORIES 


They Won Every Competitive Test Held in 1912 


CircLEVILLE, O., August 24, 1912 

GENTLEMEN—We beg to state that after giving 
the one machine sold us a week’s test, we have 
decided te install nine more this year and en- 
close order herewith. Kindly make immediate 
shipment. 

We are trying other Huskers this season, but 
find the Model ‘F’ “PEERLESS” requires little 
attachment and adjustment, and husks perfectly 
a larger percentage of the corn, than the other 
two machines in the shed, 

Yours very truly, 
C. E. SEARS & CO. 


(Signed) H. M. Crites. 


You Need Them in 1913 Send for Price and Terms] to-day 


PEERLESS HUSKER COMPANY 
78 Terrace, BUFFALO, N. Y-. 
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ENAMEL LINED PACKERS’ CANS 
SOLDERED AND SANITARY 
ALL SIZES 


CONTINENTAL AUTOMATIC DOUBLE SEAMER 


Machine Floor Space, 4 feet 
8 inches by 5 feet 10% inches. 


THE CANS STAND STILL 


FOR CLOSING SANITARY CANS 


CONTINENTAL CAN CO., Inc. 


SYRACUSE BALTIMORE CHICAGO CANONSBORG 
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